
 
SPECIFIC JOB DESCRIPTION 

 
I. Post Information 
 
 
POST NUMBER/ CASE NUMBER: MEX26030   
POST/CASE NUMBER OF SUPERVISOR: 112545, 
Fund Raising Officer 
REASON FOR CLASSIFICATION: Establishment 
REGION/DIVISION: LAC 
COUNTRY: Mexico 
DUTY STATION: Mexico City 
OFFICE: Mexico CO 
SECTION: 5707, PFP Offset Budget, Mexico 
UNIT: Individual Giving 

 
CATEGORY: NO 
PROPOSED LEVEL: NO-1 
JOB TITLE: Fundraising Officer (Salesforce 
Product Owner)   
Functional Code: 
ICSC CCOG Code: 
 

 
 
II. Strategic Office Context and Purpose for the job 
 
 
The fundamental mission of UNICEF is to promote the rights of every child, everywhere, in everything 
the organization does — in programs, in advocacy and in operations. The equity strategy, 
emphasizing the most disadvantaged and excluded children and families, translates this 
commitment to children’s rights into action. For UNICEF, equity means that all children have an 
opportunity to survive, develop and reach their full potential, without discrimination, bias or 
favoritism. To the degree that any child has an unequal chance in life — in its social, political, 
economic, civic and cultural dimensions — her or his rights are violated. There is growing evidence 
that investing in the health, education and protection of a society’s most disadvantaged citizens — 
addressing inequity — not only will give all children the opportunity to fulfill their potential but also 
will lead to sustained growth and stability of countries. This is why the focus on equity is so vital. It 
accelerates progress towards realizing the human rights of all children, which is the universal 
mandate of UNICEF, as outlined by the Convention on the Rights of the Child, while also supporting 
the equitable development of nations. 
 
Strategic office context:  
 
The Fundraising Officer (Salesforce Product Owner), NO-1 is part of the Individual Giving team within 
the Private Fundraising & Partnerships (PFP) section in Mexico Country Office. This role operates as 
the critical bridge between the fundraising business and the data & technology ecosystem that 
supports it, providing a transversal service to all PFP functions that depend on Customer Relationship 
Management (CRM) and digital engagement capabilities.  
 
This position connects the Business User and  Business Analyst layers with the CRM Platform where 
the Salesforce ecosystem lives. The Fundraising Officer (Salesforce Product Owner), NO-1 
understands the language of both worlds: 1) the fundraising strategy and donor management 
priorities of the business, and 2) the functional logic of the Salesforce products and middleware 
integrations that operationalize them.  
 



UNICEF Mexico's Individual Giving team operates an integrated Salesforce ecosystem composed of 
multiple interconnected products and platforms: Sales Cloud (core CRM and donor management), 
Marketing Cloud with Mobile Studio (email, SMS, and digital campaign execution), WhatsApp and 
Digital Engagement (conversational donor interactions), and a network of middleware integrations 
connecting Salesforce to payment gateways, call center platforms, digital acquisition tools, and the 
organization's central digital platform GGPX.  
 
A key dimension of this role is ensuring that the entire fundraising technology ecosystem operates 
in compliance with PCI DSS (Payment Card Industry Data Security Standard) and other applicable 
data security protocols, in close coordination with the Database and ICT sections. The Fundraising 
Officer (Salesforce Product Owner), NO-1 plays a pivotal role in continuous improvement, security 
protocol governance, and the ongoing optimization of all technology platforms and data 
management operations that support Individual Giving. 
 
Purpose for the job: 
 
Under the direct supervision of the Fundraising Officer Database (NO-2), the Fundraising Officer 
(Salesforce Product Owner), NO-1 manages, leads, and delivers new and ongoing development and 
implementation of systems and functionalities across Salesforce and its connected platforms. The 
role owns the product vision, unified roadmap, and requirements definition for the full Salesforce 
portfolio, manages the product backlog, and acts as the primary liaison between the fundraising 
team, the external Salesforce implementation partner, and other technology vendors.  
 
The Fundraising Officer (Salesforce Product Owner), NO-1 also leads the maturity and optimal usage 
of the Salesforce ecosystem across the Country Office, ensures PCI compliance and data security 
standards are embedded in all platform developments, and supports the Database Officer, (NO-2) in 
evaluating new technologies that could enhance fundraising results. The role is equally responsible 
for ensuring business continuity across all fundraising middleware platforms and for building 
effective working relationships with all vendors, integration partners, and internal stakeholders. 
 

 
 

 
III. Key functions, accountabilities and related duties/tasks: 
 
1. Product Vision, Roadmap & Backlog Management 

 

 Define and maintain the product vision for the Salesforce ecosystem within the Individual Giving 
program, aligned with the fundraising strategy, revenue objectives and the organization's data & 
analytics framework. 

 Develop and manage a prioritized product backlog: gather, document, and refine user stories and 
functional requirements from all fundraising stakeholders (channel managers, campaign 
coordinators, database team, leadership), connecting real business needs with technology 
solutions. 

 Lead backlog grooming and sprint planning sessions with the external Salesforce implementation 
partner, ensuring requirements are clearly defined, estimated, and ready for development before 
each sprint begins. 

 Plan and coordinate regional platform releases, aligning delivery timelines with UNICEF Global, the 
local implementation partner, and internal operational teams. 

 Communicate roadmap priorities and delivery status to internal stakeholders in a clear, non-
technical manner; manage expectations around timelines and trade-offs. 

 Evaluate and prioritize incoming change requests against the product roadmap and strategic 
objectives, providing recommendations on sequencing and business value before escalating to the 
external team for effort estimation. 

 Manage budget tracking and cost projections for the Salesforce ecosystem: SES licensing costs 
across Sales Cloud, Marketing Cloud, including add-ons, in coordination with the supervisor. 



 Support the Database Officer (NO-2) in analyzing and evaluating new technologies and platforms 
that could improve or complement the fundraising operation. 

 

2. Salesforce Ecosystem Administration & Product Ownership 

While technical configuration and development are handled by the external implementation partner, the 
Fundraising Officer (Salesforce Product Owner), NO-1 maintains functional ownership of each Salesforce 
product and is responsible for the day-to-day governance of the ecosystem: 

 

 Own the functional requirements for donor record management: Accounts, Contacts, Opportunities 
(gifts), Pledges,  Campaigns, Cases and their relationships ensuring the data model supports 
accurate donor tracking across all acquisition and retention channels. 

 Understand and define scalable data structures: relationships between Salesforce objects and 
external data sources, ensuring the architecture can support the growth of UNICEF Mexico's 
fundraising operation. 

 Define requirements for donor lifecycle automation: onboarding workflows, lapse alerts, 
reactivation triggers, cancellation processes, and payment status updates and validate that 
delivered automations behave correctly before production deployment. 

 Manage user access requirements: define profiles, roles, permission sets, and public groups for 
the fundraising team and coordinate with the external partner to implement and maintain them. 

 Manage environments (Production and UAT sandbox): coordinate deployment practices with the 
external partner and ensure changes progress through sandbox before reaching production. 

 Coordinate Salesforce seasonal release assessments: review new Sales Cloud features three 
times per year, evaluate business impact, and communicate relevant changes to the team. 

 Own the functional requirements for Marketing Cloud: email campaign journeys (Journey Builder), 
audience segmentation (Contact Builder / Data Extensions), send classification, and campaign 
performance reporting. 

 Define and maintain requirements for data synchronization between Sales Cloud and Marketing 
Cloud  ensuring donor data, consent flags, communication preferences, and campaign attribution 
flow correctly and completely between both platforms to support successful Journey execution. 

 Coordinate with the campaign and channel teams to translate fundraising communication 
strategies into Marketing Cloud journey and automation requirements, covering email, SMS, and 
WhatsApp touchpoints within unified journeys. 

 Own the functional requirements for Salesforce Digital Engagement, Mobile Studio and WhatsApp 
channel configuration: conversation flows, routing rules, response templates, agent assignment 
logic, and escalation paths. 

 Define requirements for WhatsApp use cases across the donor lifecycle: onboarding 
conversations, payment update notifications, donor service interactions, reactivation dialogues, and 
opt-in management. 

 Coordinate with the fundraising and donor service teams to map current WhatsApp interactions to 
Digital Engagement capabilities and document gaps to be addressed by the external partner. 

 Monitor on a frequent basis the correct functioning of all fundraising middleware platforms and their 
connections to Salesforce: payment gateways, call center systems, digital acquisition tools, direct 
debit platforms, and the central data warehouse — watching closely for performance issues, data 
failures, and integration errors. 

 Cultivate productive and positive relationships with all technology vendors, integration partners, 
and platform providers associated with the fundraising operation — fostering an agile, collaborative 
working methodology to maximize platform performance within budget. 

 Develop and maintain a business continuity approach across all fundraising platforms: identify 
critical dependencies, define fallback procedures, and coordinate recovery protocols with the 

Database and Digital Impact areas in the event of platform failures. 

 
 
IV. Impact of Results  
 
The Fundraising Officer (Salesforce Product Owner), NO-1 is the central point of coordination 

for all technology platforms that support UNICEF Mexico's Individual Giving operation. The 

quality of this role's work determines whether the fundraising team has a reliable, compliant, 

and high-performing technology ecosystem or whether platform failures, data quality issues, 

and security gaps undermine operational results.  

  



This position is pivotal in supporting the fundraising operation's goals across three dimensions:  

 

1. Operational Efficiency — ensuring the team extracts maximum value from the 

Salesforce ecosystem across all clouds, reducing manual work, eliminating process 

redundancies, and making existing resources increasingly available for higher-value 

fundraising activities.  

2. Business Continuity — guaranteeing that all fundraising platforms, middleware 

integrations, and connected systems function reliably and that incidents are resolved 

quickly, minimizing impact on donor experience, payment processing, and campaign 

execution.  

3. Development of New Initiatives — spearheading the delivery of new platform 

capabilities and digital engagement features, exploring innovative technologies, and 

ensuring that the Salesforce ecosystem evolves in line with the fundraising program's 

strategic ambitions.  

 

Beyond these three dimensions, this role's contribution to PCI DSS compliance and data 

security governance directly protects UNICEF Mexico's donors, its institutional reputation, and 

its license to operate digital payment channels — making it a function with both operational 

and strategic significance.  

 

Ultimately, the effectiveness of this role determines whether Salesforce and its connected 

ecosystem function as strategic assets for UNICEF Mexico's fundraising program — or as 

sources of risk, inefficiency, and missed revenue opportunity. 

 
 
V. Capabilities Required  
  
CURRENTLY FOR GS STAFF ONLY 

  
• N/A as this is an NO post 

 
 
 

 
VI. UNICEF values and competency Required (based on the updated Framework) 
 
 



 
i) Core Values  
 

• Care  
• Respect 
• Integrity 
• Trust 
• Accountability 
• Sustainability 

 
ii) Core Competencies for Staff without Supervisory Responsibilities 
  

• Demonstrates Self Awareness and Ethical Awareness (1) 
• Works Collaboratively with Others (1) 
• Builds and Maintains Partnerships (1) 
• Innovates and Embraces Change (1) 
• Thinks and Acts Strategically (1) 
• Drives to Achieve Impactful Results (1) 
• Manages Ambiguity and Complexity (1) 

 
 

 
 
 

 
VII. Recruitment Qualifications 
 
 
Education: 

A first level university degree (Bachelor's) is required, preferably in, 
Information Systems, Computer Science, Information Technology, 
Business Administration, Business Information Systems, Industrial 
Engineering, Data Analytics, Marketing Technology or any other 
relevant field.   

A specialization or certification in one of the following is an asset: 

 Product Management, Agile / Scrum (Certified Scrum Product 
Owner — CSPO, SAFe PO/PM), or Project Management 
(PMP, PMI-ACP) 

 CRM Strategy, Digital Marketing, or Fundraising Management 

 Data Analytics, Business Intelligence, or Information 
Management 

Salesforce certifications are highly desirable, particularly: 

 Salesforce Certified Administrator  

 Salesforce Certified Marketing Cloud Administrator 

 
 
Experience: 

• A minimum of 1 year of progressively responsible professional 
experience in CRM management, business analysis, product 
ownership, technology project coordination, digital marketing 
operations or database management, or related areas is 
required. 

• Proven experience working as a liaison between business 
stakeholders and external technical development teams or 
vendors is required. 

• Hands-on experience managing, developing, and/or 
implementing Salesforce platforms is required.  



• Experience with Sales Cloud and Marketing Cloud, Service 
Cloud, Experience Cloud (Community Cloud), or additional 
clouds is an asset. 

• Demonstrated experience leading and coordinating functional 
and technical teams is highly desirable. 

• Proven experience in API architecture and middleware 
integration management between Salesforce and external 
systems (payment gateways, call center platforms, data 
warehouses) is an advantage. 

Skills  

 
Language 
Requirements: 

Fluency in Spanish is required. 

Fluency in English is required. 

 
 

 
VIII. Child Safeguarding 
 
(Please respond with Yes or No) 
 
 
Is this role a representative, 
deputy representative, chief of 
field office, the most senior 
child protection role in the 
office, child safeguarding focal 
point, or investigator (OIAI)?: 

 
 

 
No  

Is this post a direct contact role 
in which incumbent will be in 
contact with children either 
face-to-face, or by remote 
communication, but the 
communication will not be 
moderated and relayed by 
another person?: 

 
 

No 
 

Is this post a child data role in 
which incumbent will be 
manipulating or transmitting 
personal-identifiable 
information on children such as 
names, national id, location 
data, or photos?: 
 

 
 

No 
 

The selected candidate for this 
position will be required to 
engage with vulnerable 
children: 

No 

 


