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TERMS OF REFERENCE

Consultancy for Communications and advocacy, Economic and Social Policy Global Practice /Centre of
Excellence on Child Poverty.

CONTRACT MODALITY Individual Consultancy

DUTY STATION Home-based - Economic and Social Policy Division, Nairobi Kenya

DURATION OF CONTRACT 11 Months

Purpose of Assignment:

The purpose of this consultancy is to strengthen the visibility, strategic communication, policy advocacy, and
thematic areas (1) Child Poverty, (2) Social Protection, (3) Public Finance for Children, (4) Cash-Based
Assistance and (5) Youth Livelihoods.

The ESP GP requires dedicated communication and advocacy capacity to ensure that its work broadly as well
as within the five thematic areas is strategically positioned, effectively communicated, and appropriately
amplified for internal and external audiences. ESP GP generates a substantial volume of technical analysis,
policy guidance, advocacy messages, stories of changes, flagship knowledge products, coalition outputs, and
materials linked to major global policy moments.

To maximize the visibility, relevance, and uptake of these outputs, specialized communication support is
required.

This consultancy will contribute to:

e Strengthened external visibility and policy positioning of the Economic and Social Policy Global

e  Practice across relevant digital, media, partner, and advocacy platforms.

e Improved communication coherence across global, regional, and country office levels

e Stronger translation of prioritized technical content into clear, persuasive, and audience-specific advocacy and
communication products, with a view to creating impact, uptake and change.

e Enhanced positioning of including stronger engagement with partners, coalitions, and external partners and
initiatives across the broader economic and social policy agenda.

e Enhancement and refinement of UNICEF’s global positioning and visibility on ESP through digital
communication.

Scope of Work

Under the overall supervision of the Global Coordinator, and in close collaboration with the Programme and
Planning Specialist, Director and the global leads across the five thematic pillars, the consultant will provide
communication and advocacy support across the full agenda of the Economic and Social Policy Global Practice.

1. Coordination, Planning, and Guidance

The consultant will support the Global Coordinator, Programme and Planning Specialist, Director, and
global leads across the five thematic pillars to:
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e plan, conceptualize, and organize communication priorities, messages and events linked to UNICEF’s
economic and social policy agenda

e develop an advocacy calendar that reflects the global ESP advocacy strategy and identifies key
moments, priorities, and communication opportunities

e ensure that the Practice is aware of UNICEF’s corporate communications and advocacy agenda and able
to contribute in a timely and strategic manner

e develop and regularly update key messages across the five thematic areas of the Economic and Social
Policy Global Practice, and share these with DGCA and regional communication leads

e develop advocacy strategies and products around each 2026 priority area with the annual DGCA
priorities for example DISP.

e prepare guidance for regional and country office social policy and communication staff on
communicating the priorities of the Economic and Social Policy Global Practice.

2. Partnerships and External Engagement
The consultant will:

e maintain active engagement with relevant teams in UNICEF’'s DGCA, Global Programme Division, Office
of Strategy and Effectiveness (OSE/Innocenti) to support the development and implementation of a
communications and advocacy approach for the external positioning of the Economic and Social Policy
Global Practice. Find ways to elevate messaging and engagements, to DEDs, RDs, OED etc

e work closely with the ESP network, including regional offices, country offices, OSE, etc. to support
coherent and collective communication and advocacy on key economic and social policy issues.

e undertake proactive outreach to thematic and communication teams to strengthen alignment across
the five thematic areas with other global practices.

e engage with other programme groups to promote cross-learning and cross-fertilization of
communication and advocacy efforts.

e support communication engagement with external partners and initiatives, including the International
Budget Partnership, Global Accelerator on Jobs and Social Protection, USP2030, UNDP, World Bank, ILO,
Save the Children, and others, as relevant.

3. Media, Digital Content, and Knowledge Visibility
The consultant will:

e identify media visibility opportunities in collaboration with UNICEF comms teams

e  support the conceptualization, planning, coordination, execution, and digital content development of
communication and advocacy initiatives for ESP as a whole and across the five thematic areas

e  maintain an active ESP social media accounts through content curation, drafting, and posting

e track and report on communication performance through social media and web analytics

draft blog posts and other written content on key economic and social policy issues

e develop and disseminate social media visuals, infographics, graphic assets, explainers, and video
products, including through coordination with external multimedia providers where required

e  prepare communication, advocacy, and social media packages for flagship publications and major
events

e liaise with DGCA to support amplification of key messages through global UNICEF social media channels
and publication committee processes, as required

e support the development of human-interest stories

e redesign, maintain and update relevant web pages on unicef.org

e support internal communication through Viva Engage, SharePoint, and related internal platforms
undertake additional communication and advocacy tasks, as required, in support of the Practice

4. Economic and Social Policy Global Practices to End Child Poverty
The consultant will:
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e  support communication and advocacy for the Global Coalition to End Child Poverty knowledge products,
including the drafting, design coordination, and dissemination of quarterly Child Poverty newsletters.

e manage the Global Coalition social media channels

e support implementation of the child poverty advocacy strategy and global partnership, including global
and regional communication efforts aimed at addressing stigma and negative perceptions associated with
child poverty

e develop stronger communication on policy options and contribute to the development of persuasive
narratives and campaign materials on child poverty and inequality

e  ensure that ESP GP communication is linked, where relevant, to broader narratives across global roles
towards child poverty, social protection, public finance for children, youth livelihoods, and cash-based
assistance.

5. Communication and Advocacy Support for Key Global Events
The consultant will:

e Support prioritization and communications planning for key events and advocacy moments, such as
G20, UN annual conferences, high level meetings and international days,

e as per the comms calendar, using a tailored variation of products, channels and strategies, such as
positioning op-eds, placing social media cards, producing infographics, videos, etc

e Support the communication and visibility of UNICEF’'s engagement and advocacy in global Financing for
Development events. This includes IFl annual meetings and UN ECOSOC week, as well as more specific
engagements such as the EU-UNICEF Public Finance Facility South-South annual event, the Director
Generals of Budget Community of Practice, and the
collaboration with the International Budget Partnership.

e Support other key global events and moments such as International Days of Poverty, the girl child, care
and support, refugees, etc. in coordination with partners

e support communication linked to UNICEF’s Strategic Plan, annual reporting processes, G20, and other
relevant global policy moments, as applicable during the contract period.
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Work Assignment Overview Deliverables/ Outputs Delivery deadline
1. Communication and Deliverable 1: Stakeholder mapping, outreach 31 May 2026
advocacy planning package tracker (DGCA/OEC/World Bank, etc),

including event calendar coordination mechanism established in line with

aligning with DGCA annual ESP GP; including advocacy plan, key messages,

calendar communications calendar, guidance note.

2. World Refugee Day - Deliverable 2: Social media assets and 20 June 2026
Communication pack messages produced and disseminated

3. Global Coalition to End Child | Deliverable 3: Child poverty newsletter 30 June 2026
Poverty produced, designed and disseminated

4. High-level Political Forum Deliverable 4: Social media package for X and 31 July 2026

2026 communications support

LinkedIn visual assets and advocacy messages

5. Visibility support for events

Deliverable 5: Visuals and advocacy messages
produced and disseminated for International
Youth Day, Girl Child, Care and Support and
World Humanitarian Day

Event specific dates
until April 2027

6. Public Finance for Children
communication package

Deliverable 6: Communication pack with key
messages to support UNICEF’s engagement and
advocacy at global financing for development
events

Periodic until April 2027

7. Social Protection
communication package

Deliverable 7: Communication pack with key
messages to support UNICEF’s engagement and
advocacy at global for development events

Periodic until April 2027

8. UNGA 81 communication Deliverable 8: Social media package for X and 31 September
support LinkedIn visual assets and advocacy messages
9. International Day for Deliverable 9: Communications package, Periodic

Eradication of Poverty

participation in the Global Coalition to End Child
Poverty, and network outreach materials

10. ESP Global Practice
Newsletter

Deliverable 10: Country examples of
communications, stories and advocacy
identified and packaged

Quarterly (2026-27

11. Year-end visibility support
and SharePoint content
management

Deliverable 11: Social media package, year-end
highlights integrated into the content calendar,
ESP SharePoint communications and advocacy
pages updated with new content.

Periodic until April 2027
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Payment Schedule:

Payment will be made on submission and acceptance of deliverables. UNICEF reserves the right to withhold payment
in case the deliverables submitted are not up to the required standard or in case of delays in submitting the
deliverables on the part of the consultant.

Important Notes:

Individuals engaged under a consultancy or individual contract will not be considered “staff members” under the
Staff Regulations and Rules of the United Nations and UNICEF’s policies and procedures and will not be entitled to
benefits provided therein (such as leave entitlements and medical insurance coverage). Their conditions of service
will be governed by their contract and the General Conditions of Contracts for the Services of Consultants and
Individual Contractors. Consultants and individual contractors are responsible for determining their tax liabilities
and for the payment of any taxes and/or duties, in accordance with local or other applicable laws.

The selected candidate is solely responsible for ensuring that the health insurance (and visa if applicable) required
to perform the duties of the contract are valid for the entire period of the contract. Selected candidates are subject
to confirmation of fully-vaccinated status against SARS-CoV-2 (Covid-19) with a World Health Organization (WHO)-
endorsed vaccine, which must be met prior to taking up the assignment. It does not apply to consultants who will
work remotely and are not expected to work on or visit UNICEF premises, programme delivery locations or directly
interact with communities UNICEF works with, nor to travel to perform functions for UNICEF for the duration of
their consultancy contracts.

UNICEF offers reasonable accommodation for consultants with disabilities. This may include, for example,
accessible software, travel assistance for missions or personal attendants. We encourage you to disclose your
disability during your application in case you need reasonable accommodation during the selection process and
afterwards in your assignment.

QUALIFICATIONS / SPECIALIZED KNOWLEDGE / EXPERIENCE/ COMPETENCIES (CORE/TECHNICAL/FUNCTIONAL)
/ LANGUAGE SKILLS REQUIRED FOR THE ASSIGNMENT

Minimum requirements:

Education: Master’s degree in journalism, public relations, communications, development economics, public
policy, or a closely related field.

Work Experience:

Strong understanding of one or more of the following areas, with the ability to communicate across the full agenda:
child poverty, social protection, finance for children, youth livelihoods, and cash-based assistance

— minimum of 5 years of relevant work experience in communications, advocacy, public affairs, or related
fields.

Experience supporting policy communication, campaigns, or communication products in international
development settings, especially in the Social Policy thematic areas.

Experience working across multiple teams and stakeholders in decentralized settings is desirable
Language requirements: Fluency in English is required. Knowledge of another UN language is preferred.
Knowledge/Expertise/Skills:

Exceptional drafting and communication skills, both written and oral

Demonstrated experience developing communication and social media packages

Ability to translate complex technical content into accessible and compelling communication products
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e Knowledge and experience with SharePoint and/or other web-based knowledge management platforms is
desirable

e Desirables:

e Strong organizational, planning, and analytical skills

e Excellent written and verbal communication in English

e Proven ability to work under tight deadlines and drive results
e  Strong coordination and stakeholder engagement

e Sound editorial judgment and attention to detail



