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Organizational Context: UNICEF aims to be the leading advocate for children, enabled by a cohort of networked,
strategic, innovative, and effective advocates who deliver change in many different ways
for children in every part of the world.

Organizational context: Advocacy and Communication are at the center of UNICEF's
mandate. We advocate to decision makers for the protection of children's rights, to help
meet their basic needs and to expand their opportunities to reach their full potential. We
communicate to key public and private audiences to build support for the cause of
children.

GCA's Advocacy Section has three core objectives:

1. To collaboratively develop, strengthen and implement advocacy, campaigns and
communication strategies, with robust monitoring and evaluation, on advocacy priorities.
2. To build and strengthen strategic partnerships for advocacy - with civil society,
influencers, partner organizations (UN and non-UN) and other actors, to ensure a strategic
approach to deploying these partners to increase our advocacy impact.

3. To develop and implement clear plans to build advocacy capacity across UNICEF.

For every child, an Advocate

UNICEF is mandated to advocate for the protection of children’s rights, and our Strategic
Plan recognizes the importance of advocacy to deliver against UNICEF's mission and secure
results for children. Advocacy plays an essential role in supporting and pressing
governments and other influential actors to ensure measurable, sustainable change for
children, whether through private influencing, mobilizing public support, policy advice, or a
holistic blended approach.

Purpose of the Job: The incumbent will work under the supervision of the Chief of Global Advocacy, and in the
Chief's absence under the GCA Deputy Director, with a dotted line of supervision from the
Chief of Multi stakeholder Partnership section in PFP Incumbent will work in close
collaboration with Partnerships Specialist, P-3, Multi-Stakeholder Partnerships, in PFP to
ensure joint smooth implementation of the grant.



The P4 Advocacy Manager is accountable to lead, managing the development,
implementation, monitoring and evaluation of the global advocacy strategy around Right
to Play. The incumbent will lead to overall coordination, implementation, and management
of the specific grant around International Day of Play (IDOP) and lead the advocacy pillar of
the project.

Demand for universal promotion, protection and fulfilment of the child's right to play is
growing and has gained a galvanizing moment in the recently enshrined International Day
of Play (IDOP). The aspirations are for IDOP to be one of the most consequential days in
the global human rights calendar as a springboard to promote three accelerator outcomes
on the day itself and throughout the year.

This momentum comes at a critical time when play is at risk. Time, space, and freedom for
child-led play are threatened. Play is trivialized in public discourse and its key foundational
role in human and societal development, and as a vital sign that children are safe, loved
and nurtured, is not widely understood.

The barriers to play are reversible and preventable. In the long term, the consequences of
learning poverty are estimated to cost around 17% of global GDP. while the consequences
of violence and adversity in childhood are conservatively estimated to cost around 8% of
global GDP For a fraction of these costs, we can transform outcomes for children.

IDOPR adopted by the UN General Assembly in 2024, has created a catalytic opportunity to
advance every child's right to play. UNICEF overall aim is to evolve from IDOP being an
important symbolic annual celebration to the creation of a robust, coordinated global play
movement that mobilizes policy, programming, investment, and public awareness to
elevate play as a driver of child development and wellbeing worldwide convening Member
States, the private sector, and global civil society each year around three key accelerator
outcomes, which the evidence suggests carry the greatest potential to drive play results at
scale for every child:

1) Universal Access to Evidence Based Parenting Programs (playful parenting)
2) Universal Access to Early Childhood Education (learning through play)
3) Safe and Environmentally Healthy Play Spaces for Every Child and Adolescent (space to

play)

All three outcomes are universal and as applicable to children on the move or in
humanitarian crisis as to children in high, middle, and low-income country contexts. This
universality is inclusive of all children who experience barriers to play through
discrimination and exclusion, including girls and children with disabilities.

Project goal:

Through this project, UNICEF will deepen global recognition of the role of play in child
development and help embed play policies within national and global development
agendas

To achieve this goal, the project will focus on four mutually reinforcing pillars of
collaboration:

1) Advocacy: Lead coordinated advocacy to advance the IDOP accelerator outcomes and
embed play as a global priority. Drive play outcomes at scale with governments around the
world through advocacy, policy dialogue and diplomacy.

2) Global Play Coalition: Broaden the global coalition of partners, particularly corporate
partners, to champion and support play and IDOP’s aspirations through fostering shared
ownership, strengthening collaboration, and securing long-term financial sustainability.

3) Global Communications: Enhance the global narrative through high quality
communications content delivered through UNICEF's global channels and our country
offices. We will develop strategic communications and engagement plans, leveraging
UNICEF Goodwill Ambassadors and platforms to raise awareness around play as
foundational to child development and protection year-round and including on IDOP and



Key functions, accountabilities and
related duties/tasks:

drive engagement.

4) Evidence and Insights: Strengthen the measurability of play at the global level through
improved available data and statistics through generating and sharing data, research, and
publications on play and access to play opportunities to inform policy, programming, and
investment decisions.

The project will be implemented across multiple, mutually reinforcing levels to maximise
impact. Globally, efforts are driven through the UN and the play coalition to build
momentum, visibility, and policy alignment. Nationally through UNICEF's country offices
and National Committees in partnership with governments to embed play within policies,
programmes, and investment frameworks. Locally through sub-national networks such as
the Child Friendly Cities Initiative and the network of mayors to translate commitments into
tangible action for children in communities”.

Success will be achieved when, by the end of the grant (2031), up to 25 governments have
publicly committed to and begun integrating the three accelerator outcomes into national
policies, strategies, or budgets, with evidence of UNICEF's contribution via advocacy,
coalition support, evidence generation, and communications. This includes verifiable
milestones such as policy documents, budget allocations, or national monitoring indicators
referencing playful parenting, play-based early learning, and safe play spaces.

1. Advocacy strategy development

2. Advocacy strategy implementation

3. Advocacy M&E

4. Team building, Project and Budget Management
5. Advocacy Capacity Building

6. Stakeholder engagement

7. Others

The Advocacy Manager will work collaboratively with colleagues across UNICEF at
headquarters, country, and regional level, as well build alliances or coalitions with external
partners to drive changes in policy and practice, and secure political and financial
commitments for children around right to play. The incumber will work in close
collaboration with Partnerships Specialist, P-3, Multi-Stakeholder Partnerships, in PFP

Incumbent will leverage global advocacy fora and support effective advocacy at the
national level. Duties include:

1. Advocacy strategy development

- Lead the development and implementation of the advocacy strategic on Right to Play in
alignment with GCA Advocacy Priorities and UNICEF Strategic Plan.

- Play an active role in UNICEF's inter-divisional taskforces and working groups on
parenting, ECD and safes spaces to play, contributing to a collaborative, creative and
supportive environment, in line with UNICEF's highest ethical standards and values.

- Ensure that effective advocacy strategies and plans are co-created with partners and
UNICEF offices to leverage their power to contribute to UNICEF's advocacy goals.

- Work closely with UNICEF's PFR OSE and GPD teams to ensure strategic alignment,
innovative new approaches to problems, and high-impact collaboration moments.

2. Advocacy strategy implementation

- Drive the implementation of advocacy strategies and plans, working across teams to
ensure all strands of the strategy are progressed and mutually reinforcing, for example:
data, policy, media, public mobilization, events, and partnerships.

- Supervise the development of cogent and compelling advocacy and campaign
narratives, and the delivery of creative campaign tactics.

- Manage internal coordination and support across UNICEF regional and country offices to
achieve collective results and to leverage regional and global opportunities.

- Develop advocacy and communication guidance, resources, and materials as needed to
support regional and country actions on right to play.



Lead IDOP and other global advocacy moments and initiatives on right to play

- Design the operating structure, advocacy goals, and strategic approach for International
Day of Play in the coming five years, to drive political will at the highest levels on
implementing, three key accelerator outcomes, at scale for every child:

1) Universal Access to Evidence Based Parenting Programs (playful parenting)
2) Universal Access to Early Childhood Education (learning through play)
3) Safe and Environmentally Healthy Play Spaces for Every Child and Adolescent (space to

play)

- Lead on relevant global moments, such as IDOP or other strategic influencing or
communications moment. This includes developing thoughtful strategies, plans and tactics,
consulting and coordinating inputs from communications teams, regional and country
offices and HQ teams, assessing resource requirements, project managing delivery, and
supporting with donor reporting.

- Develop and deliver high—impact influencing strategies and activities, through advocacy
and communications.

- Develop briefings and talking points for senior internal stakeholders and external political
figures.

- Develop the initiatives strategy, workplans, budgets and project implementation plans.

3. Advocacy M&E

- Develop of a clear advocacy M&E framework: setting baselines against which advocacy
outcomes are regularly monitored; conducting analysis to continuously improve the
effectiveness of the strategy, approach and activities; and overseeing the production and
dissemination of advocacy M&E results for right to play.

- Contribute to knowledge management, internal communications and inter-divisional
cohesion and information sharing.

4. Team building, Project and Budget Management

- Provide a protective, nurturing environment for the team — in line with UNICEF's highest
ethical standards and values; respond appropriately to ethical issues and complaints of
abuse of authority, bullying and harassment.

- Act as the team's grant manager, ensure that grant requirements are met with a high-
standard and in a timely manner.

- Ensure project management coherence in the activities of the team, conveying strategic
priorities and setting clear deliverables.

- Where relevant, manage cross-divisional, international and inclusive teams featuring a
variety of advocacy and non-advocacy professionals, to drive and deliver strategic
advocacy initiatives.

- Support mobilizing resources for undertaking advocacy. Ensure effective and transparent
management of budget and resources.

- Develop and manage collaborative opportunities with foundations and partners.

5. Advocacy Capacity Building
- Contribute to building internal UNICEF capacities in advocacy, through coaching, training
and sharing of advocacy expertise.

6. Stakeholder engagement

- Provide strategic guidance for advocacy partnerships and networks through proactive
collaboration with internal and external partners.

- Partners will include UNICEF senior leaders, HQ divisions, National Committees, Regional
Offices, Country Offices, other UN entities, influencers, academics, business leaders and
other public and private sector partners.

- Ensure that effective advocacy strategies and plans are co-created with partners, to
leverage their power to contribute to UNICEF's advocacy goals.

- Ensure that feedback from key stakeholders is incorporated into advocacy strategy
design, implementation and team learning Develop strong working relationships with key
donors, partners, and foundations, driving confidence in UNICEF's approach.



Impact of Results:

Competencies and level of
proficiency required:

Recruitment Qualifications:

7. Others: Carry out additional activities as required.

The efficiency and efficacy of support provided by the Advocacy Manager:

I. Robust advocacy strategies are developed implemented, monitored and evaluated, with
SMART advocacy outcomes and clear theories of change.

II. Measurable change for children and young people through the achievement of defined
advocacy outcomes at the global and national level.

lll. The Advocacy Section drives the development of global plans and priorities, building
partnerships and capacity at all levels to improve advocacy impact.

Achieving these goals will significantly contribute to the well-being of children.

Core Values:
Care

Respect
Integrity

Trust
Accountability
Sustainability

Core Competencies:

Demonstrates self-awareness and ethical awareness (1)
Works collaboratively with others (1)

Builds and maintains partnerships (1)

Innovates and embraces change (1)

Thinks and acts strategically (1)

Drive to achieve impactful results (1)

Manages ambiguity and complexity (1)

Education required: An advanced university degree is required in one of the following
fields: International Relations, Political Science, International Development, Public Policy,
Public Administration, Economics, Communication or related fields.

*A first level university degree (Bachelor’s) in a relevant field, in conjunction with ten (10)
years of relevant work experience in advocacy, campaigning or a related field may be taken
in lieu of a Master’s degree.

Experience required: At least eight (8) years of progressively responsible and relevant
professional work experience in advocacy/ campaigning is required, with at least two years
at the international level.

Experience in leading the development and implementation of advocacy strategies, with
clear theories of change, specific, measurable and timebound objectives, and performance
indicators is required.

A track record of achieving or contributing to tangible policy change is required.

Proven experience in deploying a range of advocacy tactics based on a clear theory of
change is required.

Experience in building and maintaining a network of advocacy stakeholders, and in working
with advocacy coalitions is required.

Strong communicator with emphasis on being able to present complex policy ideas in
succinct, engaging ways through campaign narratives and creative tactics is required.
Demonstrated experience in design and management of projects, including budget
management and monitoring and evaluation of results is required.

Experience in managing a team is a requirement, along with a proven commitment to
diverse and inclusive recruiting process.

Managing a multicultural team is an asset.

Knowledge of international development, humanitarian issues and children’s rights is an
asset.

Knowledge in the field of Child Early Development or Parenting or Care Systems will be
considered an asset.



Is this role a Representative, Deputy
Representative, Chief of Field Office,
the most senior Child Protection role
in the office, Child Safeguarding
Focal Point, or Investigator (OIAI)?:

Is this post a Direct contact role in
which incumbent will be in contact
with children either face-to-face, or
by remote communication, but the
communication will not be
moderated and relayed by another
person?:

Is this post a Child Data role in which
incumbent will be manipulating or
transmitting personal-identifiable
information on children such as
names, national ID, location data, or
photos)?:

The selected candidate for this
position will be required to engage
with vulnerable children:

Competencies and level of
proficiency required:

Recruitment Qualifications:

Attachments:

e
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Experience working in a developing and emergency environment is an asset.

Language requirements: Fluency in English is required. Knowledge of another official UN
language (Arabic, Chinese, French, Russian or Spanish) or a local language is an asset.
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