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SPECIFIC JOB PROFILE




	
I. Post Information


	
Title: Communication Officer (Donors communication and visibility)
Supervisor Title, Level and Post Number: Communication Specialist, NOC, 107150
REGION/DIVISION: MENA
COUNTRY: Lebanon
DUTY STATION: Beirut
OFFICE: Communication
SECTION: Communication
UNIT: Communication
POST NUMBER: 135180
	
CATEGORY: NO
PROPOSED LEVEL: NOA




	
II. Strategic Office Context and Purpose for the job


	
The fundamental mission of UNICEF is to promote the rights of every child, everywhere, in everything the organization does - in programs, in advocacy and in operations. The equity strategy, emphasizing the most disadvantaged and excluded children and families, translates this commitment to children’s rights into action. 

For UNICEF, equity means that all children have an opportunity to survive, develop and reach their full potential, without discrimination, bias or favoritism. To the degree that any child has an unequal chance in life - in its social, political, economic, civic and cultural dimensions - her or his rights are violated. There is growing evidence that investing in the health, education and protection of a society’s most disadvantaged citizens - addressing inequity - not only will give all children the opportunity to fulfill their potential but also will lead to sustained growth and stability of countries. This is why the focus on equity is so vital. It accelerates progress towards realizing the human rights of all children, which is the universal mandate of UNICEF, as outlined by the Convention on the Rights of the Child, while also supporting the equitable development of nations.

Strategic office context  : 

The United Nations Children’s Fund, UNICEF, has the mandate to collaborate with governments, international donors represented by embassies and civil society organizations to ensure that the rights of all children and adolescents are respected, protected, and fulfilled, as established in the Convention on the Rights of the Child (CRC) which was ratified by Lebanon in 1990. UNICEF and the government of Lebanon agreed on the priorities for children for the period 2021-2025 under a country program document.

Purpose for the job:

Donors communication and visibility is a major activity under the Communication and Advocacy section given that UNICEF LCO is driven by donors (public and private) funding for its programmes. UNICEF LCO Communication and Advocacy Section is required to ensure donors contribution is acknowledged and visible within UNICEF and amongst NGO partners and delivered following agreed scope. A key aspect of raising donor awareness is the production of donors multimedia and advocacy products, organize donors events, field visits including internal and external visibility materials and logistics and campaigns with a strong focus on maintaining donor communications and visibility requirements, as part of UNICEF Lebanon’s communication strategies and plans.
 
This position reports to NOC Communication Specialist.





	
III. Key functions, accountabilities and related duties/tasks:


	
	1. Donor Communication and Visibility 
· Liaise with programmes and partnerships teams to effectively track, plan, coordinate and execute all donor communication requirements, ensuring all deadlines are met.
· Support the organization of donor field visits and events ensuring all communication products are developed in line with donors visibility guidelines. 
· Produce multimedia packages for donors to share with their communities and channels.
· Liaise and respond to queries from donor communication focal points.
· Support donor communication campaigns, including execution and reporting.
· Assisting in the Design of donor’s attribution material to be distributed to the field.
· Liaise with LCO digital and media team to make sure donor recognition is attributed in any communication.

2. 	Partner Relations for Donor Visibility: 

· Liaise with LCO implementing partner’s on all communication related to UNICEF and donors.
· Ensure that LCO implementing partners submit visibility material according to required guidelines for UNICEF’s donor visibility report.
· Monitor and ensure donors visivility is implemented by all partners.
· Guide partners on generating human interest stories and other material as needed.
· Coordinate donors field missions with LCO implementing partners with the aim of gathering visibility materials requested by donors.

3. Development of Donor Visibility Reports

· Regular monitor and track of results and produce short trend reports and results reports.
· Develop required yearly donors communication and visibility reports; ensuring that each report includes all the produced and published communication and visibility deliverables under each grant. 






	
IV. Impact of Results 

	
1. Donor Visibility: Ensuring that the production of communication products and materials are timely executed and followed up to support country Donor Visibility requirements and reports.
2. Partner Relations for Donor Visibility: Effective and timely assistance and support are provided in developing, drafting and maintaining contact information, materials and relationships with implementing partners’ communication focal points in order to ensure the submission of high quality material required for donor visibility reports.
3. Drafting and Finalizing Donor Visibility Reports: Effective and timely assistance and support are provided in developing, drafting and finalizing monthly donor visibility reports. 




	
V. UNICEF values and competency Required (based on the updated Framework)



	
i) Core Values 

· Care 
· Respect
· Integrity
· Trust
· Accountability
· Sustainability

ii) Core Competencies (For Staff without Supervisory Responsibilities)

· Demonstrates Self Awareness and Ethical Awareness (1)
· Works Collaboratively with others (1)
· Builds and Maintains Partnerships (1)
· Innovates and Embraces Change (1)
· Thinks and Acts Strategically (1)
· Drive to achieve impactful results (1)
· Manages ambiguity and complexity (1)


iii) Technical Knowledge   [ I ]
a) Specific Technical Knowledge Required (for the job) [ I ]
(Technical knowledge requirements specific to the job can be added here as required.)  
Specific and up-to-date working knowledge of: 
· Executive Board and other policy documents.  
· Executive Directives,
· Thorough knowledge of Mid-Term Strategic Plan (MTSP)
· UN/UNICEF Policy Papers
· UNICEF programme policy, procedures and guidelines.
· Rights-based and Results-based approach and programming in UNICEF
· General administrative and financial guidelines.
· Human resources manual
· UNICEF communication and other DOC guidelines
· Communication toolkit
· Brand Toolkit and Brand Book
· UNICEF Stylebook
· Ethical Guidelines on Reporting on Children
                  b) Common Technical Knowledge Required (for the job group) [ I ]
General knowledge of:
· Communication practice, methodology and practical application. Knowledge of current theories and practices in communication research planning and strategy.
· Fundamentals of working in various media formats – print, audio, video, web etc.
· Computer systems, including internet navigation, office applications, and specifically, interactive digital media. 
· United Nations or other international organizations; good understanding of world affairs, current events and international development issues 
· Global human rights issues, specifically relating to children and women, and current UNCEF position and approaches.
· UNICEF communication goals, visions, positions, policies, guidelines and strategies.
· UNICEF policies and strategy to address national and international issues, including emergencies. 
· UNICEF emergency communication policies, goals, strategies and approaches, including emergency preparedness.
• Gender equality and diversity awareness
c) Technical Knowledge to be Acquired/Enhanced (for the Job) [ II ]
· Knowledge and expertise in management, communication strategy and networking. 
· Technical competence in producing content for various media formats – print, audio, video, web etc. 
· UN policies and strategy to address international humanitarian issues and the responses.
· UN common approaches to programmatic issues and UNICEF positions
· UN security operations and guidelines. 








	
VI. Recruitment Qualifications


	
Education:
	University degree in Communications, Journalism, Public Relations or a related field.


	
Experience:
	· One year of practical professional work experience in communication, print and broadcast media, or interactive digital media. 
· Experience in advocacy or campaigning or experience working for an advocacy or campaigning organization e.g. international or national NGO, UN or other multilateral organization is an asset.
· Background/familiarity with Emergency situations.


	
Language Requirements:
	Fluency in English and Arabic is required.Knowledge of another UN language is an asset. 





	
VII. Child Safeguarding

(Please respond with Yes or No)


	
IS THIS ROLE A REPRESENTATIVE, DEPUTY REPRESENTATIVE, CHIEF OF FIELD OFFICE, THE MOST SENIOR CHILD PROTECTION ROLE IN THE OFFICE, CHILD SAFEGUARDING FOCAL POINT, OR INVESTIGATOR (OIAI)? *:
	
No

No

	IS THIS POST A DIRECT CONTACT ROLE IN WHICH INCUMBENT WILL BE IN CONTACT WITH CHILDREN EITHER FACE-TO-FACE, OR BY REMOTE COMMUNICATION, BUT THE COMMUNICATION WILL NOT BE MODERATED AND RELAYED BY ANOTHER PERSON? *:

	

No


	IS THIS POST A CHILD DATA ROLE IN WHICH INCUMBENT WILL BE MANIPULATING OR TRANSMITTING PERSONAL-IDENTIFIABLE INFORMATION ON CHILDREN SUCH AS NAMES, NATIONAL ID, LOCATION DATA, OR PHOTOS)? *:

	
No



	THE SELECTED CANDIDATE FOR THIS POSITION WILL BE REQUIRED TO ENGAGE WITH VULNERABLE CHILDREN*:
	
No
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