
 
 

 

 

TERMS OF REFERENCE 
        

Fix My Food Youth Advocacy Consultant 

 
CONTRACT MODALITY Individual Consultancy  

 

DURATION OF CONTRACT    9 months 
 

 
 
Purpose of Assignment 

The Government South African is actively working to improve the food environment to improve diets and decrease 
the growing rates of obesity and noncommunicable diseases (NCDs). Some of the key recommended policies that 
the country is pursuing include fiscal measures such as taxation on sugar-sweetened beverages, improving the 
school food environment, implementing mandatory front-of-package labelling on foodstuffs, and restricting 
marketing of unhealthy foods to children. In support of the government efforts to improve the food environment, 
since 2022, UNICEF South Africa has implemented a youth-led advocacy initiative with the aim of empowering 
young people as agents for change for NCDs by focusing on the modifiable risk factors, including diet and physical 
activity.  

Addressing nutrition-related behaviors requires a multi-level approach, recognizing the diverse factors that 
influence dietary practices. At the individual level, interventions will focus on improving knowledge and awareness 
of healthy and unhealthy foods, alongside promoting access to affordable and nutritious options. At the 
community level, efforts will aim to address both practical and socio-cultural barriers that limit healthier choices, 
including food availability and prevailing norms. At the policy level, initiatives will support the development and 
strengthening of food systems that enable and prioritize healthy diets for children, ensuring sustained access to 
safe, affordable, and nutritious foods. In support of government efforts to improve the food environment, UNICEF 
South Africa has, since 2022, implemented a youth-led advocacy initiative aimed at empowering young people as 
agents of change in the prevention of non-communicable diseases (NCDs), with a particular focus on modifiable 
risk factors such as unhealthy diets and physical inactivity.  

UNICEF continues to support the Government of South Africa's efforts to improve the national food system 
through the promotion and implementation of evidence-based policy initiatives. These include measures such as 
the taxation of sugar-sweetened beverages, improved food labelling (including front-of-package labelling), 
restrictions on the marketing of unhealthy foods and beverages to children, and the strengthening of food 
standards in environments where children live, learn, and play.  

To complement these efforts, UNICEF has been strengthening youth engagement by capacitating young people as 
agents of change to advocate for healthier food environments and the prevention of non-communicable diseases 
(NCDs). This includes working in close collaboration with key stakeholders, including civil society organizations and 
youth networks, to amplify advocacy efforts and support the adoption and implementation of these policy 
measures.  

The Consultant will be responsible for coordinating and facilitating the implementation of Fix My Food (FMF) 
advocacy initiatives targeting adolescents and young people aged 15-24 years. The assignment will aim to build 
the capacity of young people to effectively engage in advocacy efforts that promote healthier food environments, 
with a focus on preventing non-communicable diseases (NCDs).  

DUTY STATION  Pretoria, South Africa & Remote + travel 



 
 

 

 

Scope of Work 

The scope of work includes coordination, facilitation and mentoring of the Fix My Food Advocates during the 
ongoing campaign of advocating for healthier food environments for children. This also includes the development 
of toolkits with young people and overall guidance during the implementation of the campaign. 

Key responsibilities include: 

a) Supporting Fix My Food advocates in the youth-led planning, designing, implementation and evaluation 
of the campaign strategy and workplan, including SMART objectives, activities, milestones, defined roles 
and responsibilities, slogan campaign, and a defined digital advertising strategy. 

b) Facilitating the development of a package of NCD prevention and food environments campaign toolkit in 
various formats, which are co-designed by FMF youth advocates (social media titles, blog posts, scripts 
for radio and video, surveys or quizzes, press releases etc.), and recommend to UNICEF targeted boosting 
using multiple platforms to reach 1,500,000 youths. 

c) Providing mentoring and coaching sessions to the FMF youth advocates through workshops and online 
sessions to co-create and deliver compelling, youth-leading storytelling and digital advocacy content for 
the campaign. – campaign toolkit, training young people, digital advocacy.  

d) Together with FMF advocates, amplify the FMF youth-led campaign through outreach and engagement 
with various stakeholders, volunteers’ networks, other campus clubs, including optimizing key moments 
such as health calendar days (e.g. National Nutrition week, World Obesity Day, NCDs related events, etc.), 
including leveraging various existing platforms targeting young people and engagements with policy 
makers.  

e) Strengthening linkages of the FMF youth advocates and the Department of Basic Education Nutrition 
School ambassadors’ initiatives with active involvement of the FMF Advocates to advocate for better 
school food environment and healthy lifestyles. 

f) Liaise with relevant UNICEF staff to keep the FMF youth campaign website up to date with new materials 
and contents. 

g) Within the campaign plan, develop a comprehensive monitoring and evaluation plan including 
quantitative and qualitative research tools for collection of baselines and endline data to assess the reach 
and effectiveness of the campaign and the reach of the activities conducted. 

h) Conducting evaluations of key activities based on the campaign objectives. 

i) Preparing a comprehensive written report of the process, achievements, reach and lessons learned and 
present final evaluation and results to UNICEF. 

j) Compiling policy briefs and case study on the campaign for advocacy purposes and sharing the learnings. 
 
 

Work Assignments Overview  Deliverables/Outputs  Delivery deadline to complete the 
deliverable  

Supporting FMF advocates in the 
youth-led planning, designing, 
implementation and evaluation 
of the campaign strategy and 
workplan. 

- Campaign Strategy Developed, 
including monitoring and 
evaluation plan. 

31 July 2026 



 
 

 

 

Facilitating the development of a 
package of NCD prevention and 
food environments campaign 
toolkit in various formats. 

- NCD Prevention and food 
environments Toolkit. 
- Digital strategy developed. 

30 September 2026 

Providing mentoring and coaching 
sessions to the FMF youth 
advocates through workshops and 
online sessions.  

- 20 x mentoring and coaching 
sessions with FMF Advocates. 
- 2 X Workshop with FMF 
advocates to finalize and evaluate 
the campaign. 

28 February 2027 

Amplification of the FMF youth-led 
campaign through outreach and 
engagement with various 
stakeholders, volunteers’ 
networks, other campus clubs, 
including optimizing key moments 
such as health calendar days 
including leveraging various 
existing platforms targeting young 
people and engagements with 
policy makers. - -including revision 
of the Orientation package. 

- 1x launch event of the campaign 
during one of the identified health 
calendar days. 

30 October 2026 
 
 
 
 

- FMF Youth Advocates supported 
through various initiatives, 
including activation and 
orientation events for the 
campaign through UNICEF 
Volunteers campus clubs. 

20 February 2027 
 

- Orientation package for 
activation revised and updated. 

30 August 2027 

Strengthening linkages of the FMF 
youth advocates and the 
Department of Basic Education 
Nutrition School ambassadors’ 
(NUSA) initiatives with active 
involvement of the FMF Advocates 
to advocate for better school food 
environment and healthy lifestyles. 

- 9x activation events by FMF 
Youth Advocates supported to 
support initiatives 

28 February 2027 

Liaise with relevant UNICEF staff 
to keep the FMF youth campaign 
website up to date with new 
materials and contents. 

- FMF Youth campaign website 
updated. 

30 November 2026 

Preparing a comprehensive 
written report of the process, 
achievements, reach and lessons 
learned and present final 
evaluation and results to UNICEF. 

- Campaign Report, including 
evaluation of the campaign 

30 March 2027 



 
 

 

 

Compiling policy briefs and case 
study on the campaign for 
advocacy purposes and sharing 
the learnings. 

- 1 Policy Brief 
- 1 Case study 

30 March 2027 

Payment Schedule: 
Payment will be made on submission and acceptance of deliverables. UNICEF reserves the right to withhold payment 
in case the deliverables submitted are not up to the required standard or in case of delays in submitting the 
deliverables on the part of the consultant.  
 
Important Notes 

 Individuals engaged under a consultancy or individual contract will not be considered “staff members” under the 
Staff Regulations and Rules of the United Nations and UNICEF’s policies and procedures and will not be entitled 
to benefits provided therein (such as leave entitlements and medical insurance coverage). Their conditions of 
service will be governed by their contract and the General Conditions of Contracts for the Services of Consultants 
and Individual Contractors. Consultants and individual contractors are responsible for determining their tax 
liabilities and for the payment of any taxes and/or duties, in accordance with local or other applicable laws.  

 The selected candidate is solely responsible for ensuring that the health insurance (and visa if applicable) 
required to perform the duties of the contract are valid for the entire period of the contract. Selected candidates 
are subject to confirmation of fully-vaccinated status against SARS-CoV-2 (Covid-19) with a World Health 
Organization (WHO)-endorsed vaccine, which must be met prior to taking up the assignment. It does not apply 
to consultants who will work remotely and are not expected to work on or visit UNICEF premises, programme 
delivery locations or directly interact with communities UNICEF works with, nor to travel to perform functions 
for UNICEF for the duration of their consultancy contracts.  

 UNICEF offers reasonable accommodation for consultants with disabilities. This may include, for example, 
accessible software, travel assistance for missions or personal attendants. We encourage you to disclose your 
disability during your application in case you need reasonable accommodation during the selection process and 
afterwards in your assignment.  

 
 

QUALIFICATIONS / SPECIALIZED KNOWLEDGE / EXPERIENCE/ COMPETENCIES (CORE/TECHNICAL/FUNCTIONAL) / 
LANGUAGE SKILLS REQUIRED FOR THE ASSIGNMENT 

    
Minimum requirements: 
 
Education: 

 Advanced university degree (Master’s or higher) in: Nutrition, Public Health, Behavioral Health Sciences, 
Psychology, sociology, Health Education and Promotion, Social Sciences or another related field. 

 
Work Experience: 

 Minimum of 5 years or more of relevant experience. 

 Knowledge in social and behavior change, and community engagement. 

 Previous experience with nutrition and food systems or health promotion. 

 Experience in engaging and working with young people. 
 
 

Language Requirements: 



 
 

 

 

 Strong command of English – both written and spoken. 
 

Knowledge/Expertise/Skills: 

 Expertise in the development and design of knowledge products for various audiences. 

 Expertise in food environments for children. 
 

Desirables: 

 A good track record in working with the government and other partners on youths related interventions. 

 Relevant experience working in the UN or other international development organization is an asset. 

 


