
 
 
 
 

SPECIFIC JOB PROFILE 
 

 
 
I. Post Information 
 
 
POST NUMBER/ CASE NUMBER: ST25001 
POST/CASE NUMBER OF SUPERVISOR:  
104926-  Deputy Representative 
REASON FOR CLASSIFICATION: Revised 
responsibilities 
REGION/DIVISION: WCAR 
COUNTRY: Sao Tome and Principe 
DUTY STATION: Sao Tome 
OFFICE: Sao Tome Office 
SECTION: Programme Section 
UNIT: Comunication & Partnership 

 
CATEGORY: NO 
PROPOSED LEVEL: Level 2 
JOB TITLE: Communication & 
Partnerships Officer 
Functional Code:  
ICSC CCOG Code:  
 

 

 
II. Strategic Office Context and purpose for the job 
 
The fundamental mission of UNICEF is to promote the rights of every child, everywhere, in 
everything the organization does — in programs, in advocacy and in operations. The equity 
strategy, emphasizing the most disadvantaged and excluded children and families, translates 
this commitment to children’s rights into action. For UNICEF, equity means that all children have 
an opportunity to survive, develop and reach their full potential, without discrimination, bias or 
favoritism. To the degree that any child has an unequal chance in life — in its social, political, 
economic, civic and cultural dimensions — her or his rights are violated. There is growing 
evidence that investing in the health, education and protection of a society’s most disadvantaged 
citizens — addressing inequity — not only will give all children the opportunity to fulfill their 
potential but also will lead to sustained growth and stability of countries. This is why the focus 
on equity is so vital. It accelerates progress towards realizing the human rights of all children, 
which is the universal mandate of UNICEF, as outlined by the Convention on the Rights of the 
Child, while also supporting the equitable development of nations. 
 
Strategic office context:  
 
São Tomé e Príncipe faces structural challenges in ensuring universal access to quality social 
services, particularly in health, education, and child protection. Limited financial resources and 
systemic gaps hinder the country’s ability to provide inclusive and sustainable services for 
children. In this context, UNICEF São Tomé e Príncipe must adopt a dynamic and integrated 
approach to communication, advocacy, and resource mobilization to strengthen 
partnerships, enhance visibility, and secure funding from both traditional and non-traditional 
sources. A well-coordinated strategy is essential to advancing child rights and ensuring impactful 
program delivery. 
 
Purpose for the Job 
 
The Communication & Partnerships Officer (NO-2) reports to the Deputy Representative 
and plays a pivotal role in advancing UNICEF São Tomé e Príncipe’s communication, advocacy, 



and partnership efforts. The officer is responsible for: 
 

 Supporting engagement with media and partners under the guidance of a 
supervisor.  

 Supporting in drive resource mobilization efforts through evidence-based advocacy 
and engagement with key stakeholders. 

 Supporting the implementation of communication strategies developed by senior 
staff or regional/HQ offices Supporting the implementation of communication strategies 
developed by senior staff or regional/HQ offices 

 Ensuring strategic alignment with programmatic priorities, working closely with the 
Deputy Representative to integrate communication and advocacy strategies into 
UNICEF’s broader agenda. 

 Leveraging a multitasking approach to efficiently support cross-sectoral initiatives, 
ensuring agility, adaptability, and responsiveness in a dynamic operational environment. 

 
This role requires a versatile and proactive professional capable of support cross-sectoral 
initiatives, fostering collaboration, and ensuring that UNICEF’s communication and partnership 
efforts contribute to long-term sustainability and impact in São Tomé e Príncipe, working 
under close supervision with clearly defined tasks. 
 

 
III. Key functions, accountabilities and related duties/tasks: 
 
Communication & Partnerships Officer (NO-2) – São Tomé e Príncipe 
 
1. Communication Strategy 
Ensure that UNICEF São Tomé e Príncipe has a clear and effective communication strategy 
that supports programmatic objectives, mobilizes public support for children’s rights, strengthens 
political will, and enhances the organization’s credibility and brand. 
 
Key Responsibilities: 

 Support the develop, maintain, and update the country advocacy and communication 
strategy and work plan, including stakeholder assessments, target audiences, key 
messages, media mix, and monitoring mechanisms. 

 Prepare and refine briefing documents and corporate publications to support 
UNICEF’s mission in São Tomé e Príncipe. 

 Maintain close collaboration with Regional Communication Advisers and HQ 
Communication Officers to align local efforts with global priorities and campaigns. 

 Promote public awareness and understanding of children’s rights through media 
engagement, information dissemination, and education initiatives. 

 Develop and maintain a national media contact database, ensuring regular 
engagement with journalists and media organizations. 

 Ensure rapid and accurate dissemination of information to media, partners, and key 
audiences. 

 Strengthen UNICEF’s digital presence, ensuring online and offline content is tailored 
to priority audiences. 

 Supporting and maintain a database of nationally recognized personalities engaged 
in UNICEF’s advocacy efforts. 

 
2. Networking and Partnerships Relations 
Ensure that UNICEF São Tomé e Príncipe maintains strong engagement with key 
stakeholders, including media, influencers, child rights champions, and others, to advance 
advocacy, partnership, and communication objectives. 
 
Key Responsibilities: 

 Support and maintain a comprehensive partner contact database to facilitate 
strategic engagement. 



 Establish and refine collaborative processes with partners, including joint projects, 
information sharing, and advocacy initiatives. 

 Identify opportunities to strengthen partner capacity through advocacy training, 
knowledge sharing, and access to resources. 

 Monitor and evaluate partnership effectiveness, sharing insights for continuous 
improvement. 

 Coordinate special events, media opportunities, and field visits to enhance 
stakeholder engagement. 

 Prepare strategic information materials, including program summaries, country fact 
sheets, human interest stories, and media kits. 

 Highlight key achievements of UNICEF’s country program through targeted 
communication efforts. 

 
3. Capacity Building & Support 
Ensure that UNICEF São Tomé and Príncipe’s provide technical support or contributing to team 
efforts. Identify and proactively address opportunities to strengthen the capacity of the country’s 
communication, partnership, and resource mobilization teams, as well as media and other key 
stakeholders. 
 
Key Responsibilities: 

 Strengthen knowledge management and information exchange, ensuring effective 
communication practices within the office. 

 Support Programme Officers in developing tailored communication, partnership, and 
resource mobilization strategies. 

 Identify opportunities to enhance partner capacity through targeted advocacy and 
communication initiatives. 
 

4. Strategic Resource Mobilization & Proposal Oversight 
UNICEF São Tomé e Príncipe is committed to expanding resource mobilization efforts by 
fostering high-impact public and private partnerships while ensuring the quality and strategic 
alignment of funding proposals. This integrated approach strengthens UNICEF’s credibility, 
secures sustainable financing, and drives programmatic expansion. 
 
Key Responsibilities:  

 Support the identifying, developing, and promoting partnerships with government 
entities, private sector actors, and development agencies to enhance UNICEF’s 
resource mobilization capacity. 

 Conducting proactive environmental scanning within designated partnership areas 
to identify emerging opportunities and risks, providing timely insights for strategic 
decision-making. 

 Assisting in drafting high-quality, results-driven proposals that align with donor priorities 
and UNICEF’s programmatic objectives. 

 Strengthening corporate engagement and partner relations, delivering strategic, 
logistical, and programmatic support to UNICEF leadership and teams. 

 Supporting proposal development processes, reinforcing UNICEF’s ability to secure 
long-term funding and scale programmatic impact. 

 
 

 

IV. Impact of Results  
 
The Communication & Partnerships Officer (NO-2) plays a critical role in shaping UNICEF 
São Tomé e Príncipe’s public engagement, ensuring that communication and partnership 
strategies effectively support programmatic objectives and resource mobilization efforts. 
 



This position is responsible for establishing clear procedures while providing strategic 
recommendations to enhance engagement with key stakeholders. The officer ensures that 
UNICEF maintains a strong, credible, and trusted presence at both national and international 
levels. 
 
By delivering high-quality, substantive input, the officer strengthens UNICEF’s ability to 
mobilize support, influence policy discussions, and foster meaningful collaborations that drive 
sustainable impact for children in São Tomé e Príncipe. 
 

 

V. Competencies and level of proficiency required 
 
Core Values attributes 
 
 Care 
 Respect 
 Integrity 
 Trust 
 Accountability 
 Sustainability 
 

 

 
Core competencies skills 
 
Nurtures, Leads and Manages People (1) 
Demonstrates Self Awareness and Ethical 
Awareness (2)  
Works Collaboratively with others (2)  
Builds and Maintains Partnerships (2)  
Innovates and Embraces Change (2)  
Thinks and Acts Strategically (2)  
Drives to achieve impactful results (2) 
Manages ambiguity and complexity (2)  
 
 
  

 
 

VI. Recruitment Qualifications 
 
Education: 

 
A University degree is required in one of the following fields: 
Communications, Journalism, Public Relations, International 
Development, Social Science or another relevant technical 
field. 
 

 
Experience: 

 
At least two (2) years of progressively responsible 
professional experience is required in one or more of the 
following areas: communication and advocacy, print and 
broadcast media, or interactive digital media,  public affairs, 
programme management, resource mobilization, external 
relations, or other relevant area. 
Field work experience. 

 
Language Requirements: 

 
Fluency in Portuguese and Proficiency in English is required. 
Knowledge of another official UN language (Arabic, Chinese, 
French, Russian or Spanish) or a local language is an asset. 

 
 
 
 


