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TERMS OF REFERENCE FOR INDIVIDUAL CONSULTANTS AND CONTRACTORS 

 

Title 
Graphic Design 
Consultant 

Funding Code 

WBS: 2520/A0/06/882/004/003 

SC 240383 

Type of engagement 

 Consultant 

Individual Contractor Part-

Time Individual Contractor Full-

Time 

 
Equivalent level of function of the 
assignment: P2 – NO-B 

Duty Station: 

 
Maseru, Lesotho 

Background 

Menstrual Health and Hygiene (MHH) has historically been an overlooked component of public health in Lesotho, despite 
its significant influence on the wellbeing, education, and socioeconomic participation of women and girls. Persistent gaps 
in awareness, resources, and supportive environments have contributed to challenges faced by menstruating individuals 
in managing their menstrual health safely and with dignity. In response, the Government of Lesotho, together with key 
partners, has developed the National Menstrual Health and Hygiene Strategy as a comprehensive framework to address 

these barriers and promote inclusive, equitable menstrual health for all. 

 

The strategy is grounded in principles of equity, inclusion, and sustainability, recognizing that menstruation is not only a 
health concern but also a fundamental human rights and gender equality issue. It highlights the need for improved WASH 
infrastructure, increased access to affordable menstrual products, enhanced menstrual health education, and stronger 
policy and institutional support to reduce stigma and normalize menstruation across communities. By aligning MHH with 
national development priorities and strengthening cross sectoral collaboration, the strategy provides a pathway for 
systemic and sustainable advancements in menstrual health nationwide.  

 

     The formulation of the strategy was informed by the contributions of community members, government stakeholders, 
civil society organizations, and private sector actors, whose insights and expertise ensured that the document reflects the 
realities and needs of diverse groups, particularly marginalized populations. The process benefited greatly from the 
technical and financial support of UNFPA and UNICEF, whose partnership helped shape a robust, adaptable, and 
responsive national framework for menstrual health in Lesotho. 

Purpose of Activity/Assignment: 

 
The development of the National Menstrual Health and Hygiene (MHH) Strategy requires professional, high‑quality visual 
design to ensure that the final document is clear, accessible, and impactful for diverse stakeholders. Engaging a graphic 
designer will support the translation of technical content into a visually appealing and user‑friendly format that enhances 
understanding, communication, and uptake of the strategy’s key messages. The strategy targets government ministries, 
development partners, civil society organizations, and community-level actors, therefore, a professionally designed 
document is essential for strengthening credibility and facilitating effective dissemination. 

Scope of the work: 

      
The Consultant will provide comprehensive graphic design and creative direction services to transform the National 
Menstrual Health and Hygiene (MHH) Strategy from a technical manuscript into a high-impact, professional publication. 
The scope encompasses the development of a cohesive visual identity, the creation of data-driven infographics, and the 
production of multi-format layouts tailored for government officials, international partners, and community 
stakeholders to ensure maximum clarity and policy uptake.  
The following outlines the scope of work in detail:  

1. Creative Direction & Concept Development 

The consultant must establish a visual identity that is culturally sensitive, inclusive, and professional. 

● Mood Board & Style Guide: Develop a color palette, typography, and iconography style that aligns with national 
branding while remaining modern and accessible. 

● Thematic Design: Create a "look and feel" that destigmatizes Menstrual Health and Hygiene (MHH) while 
maintaining the gravity of a national strategy. 



 

      

2. Document Layout & Formatting 

This is the core of the work—transforming the technical manuscript into a polished document. 

● Full Strategy Layout: Designing the complete document (likely 40–80 pages) using professional publishing 
software (e.g., Adobe InDesign). 

● Information Hierarchy: Using headings, call-out boxes, and sidebars to ensure key policy recommendations are 
easy to find. 

● Summary Versions: Creating a condensed "Executive Summary" or "Popular Version" for community-level actors 
who may not need the full technical annexes. 

 

3. Data Visualization & Illustration 

Since the strategy targets diverse stakeholders, visual aids are crucial for clarity. 

● Infographic Development: Converting statistics on MHH access, school attendance, or sanitation into easy-to-
digest infographics. 

● Process Mapping: Designing flowcharts for implementation frameworks, monitoring cycles, or referral 
pathways. 

● Custom Illustrations: Creating or sourcing culturally appropriate imagery that reflects the local context and 
diverse populations (e.g., schoolgirls, women with disabilities, etc.). 

 

4. Final Deliverables & Production Support 

Ensuring the strategy is ready for both the boardroom and the field. 

● Print-Ready Files: High-resolution PDFs with appropriate bleeds and margins for professional printing. 
● Digital/Web Version: An optimized, interactive PDF with clickable Table of Contents and external links for 

website hosting. 
● Social Media Kit: A "Strategy Launch" package containing 5–10 social media tiles (Instagram/Facebook/X) 

highlighting key pillars of the strategy. 

      



Child Safeguarding 
Is this project/assignment considered as “Elevated Risk Role” from a child safeguarding perspective? 

 YES X NO If YES, check all that apply: 
 
 

Direct contact role  NO YES 
If yes, please indicate the number of hours/months of direct interpersonal contact with children, or work in their 
immediately physical proximity, with limited supervision by a more senior member of personnel: 

 
8 hours of direct interpersonal contact with children, or work in their immediate physical proximity, with limited 
supervision by a more senior member of personnel. 

 

 

Child data role  NO YES 
If yes, please indicate the number of hours/months of manipulating or transmitting personal-identifiable information 
of children (name, national ID, location data, photos): 

8 hours of direct interpersonal contact with children, or work in their immediate physical proximity, with limited 
supervision by a more senior member of personnel through photography sessions. 

 
More information is available in the Child Safeguarding SharePoint and Child Safeguarding FAQs and Updates 

https://unicef.sharepoint.com/sites/DHR-ChildSafeguarding/DocumentLibrary1/Guidance%20on%20Identifying%20Elevated%20Risk%20Roles_finalversion.pdf?CT=1590792470221&OR=ItemsView
https://unicef.sharepoint.com/sites/DHR-ChildSafeguarding/SitePages/Amendments-to-the-Recruitment-Guidance.aspx
https://unicef.sharepoint.com/sites/DHR-ChildSafeguarding/DocumentLibrary1/Child%20Safeguarding%20FAQs%20and%20Updates%20Dec%202020.pdf


 

 

   

Budget Year: Requesting Section/Issuing Office: Reasons why consultancy cannot be done by staff: 

2026 Child Survival and 
Development 

 Staff members do not have the necessary graphic design 
skills required for this consultancy. 

Included in Annual/Rolling Workplan:  Yes 

Consultant sourcing: 

National      x  International 

Consultant selection method: 

 Competitive Selection (Roster/blind requisition/Desk review) 
X    Competitive Selection (Advertisement /Interview) 

Request for: 

 New SSA – Individual Contract 

Supervisor: 

 
Relebohile Bohloko WASH Officer 

Start Date: 

 
07 June 2026 

End Date: 

 
28 June 2026 

Number of Days 
(working)/months 

 
15 days 

 

Work Assignment Overview: 

To undertake the task, the consultant will be required to: 

• Ensure design follows the correct, most up-to-date UNICEF, EU and UNFPA’s guidance on style and brand (to be 
provided by 
UNICEF); 

• Ensure design of the figures accurately reflect the data provided and the publication style guidelines; 
• Check that all text, footnotes, references, annexes and figures/tables are included; 
• Ensure, in the case of web versions, that the web links are included and are functional; 
• Ensure, in the case of print versions, that the web links are written out in full and are correct; 
• Propose ways to improve data visualizations and present options for user-friendly attractive layouts; 
• Deliver web-ready and print-ready formats within the timeframe agreed with UNICEF Lesotho, according to the 

length/complexity of the publication and any potential launch date, which may necessitate a tight timeframe; 
• Work with the WASH Officer for up to three rounds of corrections for each publication 
 
Deliverables 

• Fully Designed MHH Strategy Document (Print-Ready Version) 
• Digital-Friendly Version of the Strategy 
• Custom Infographics and Visual Aids 
• Culturally Appropriate Illustrations and Imagery 
• Design Templates for Communication and Dissemination 

 

Tasks/Milestone: Deliverables/Outputs: Timeline 
(period/deadline) 

Payment 
structure (% of 
the total fee) () 

Inception Meeting with UNICEF, UNFPA, 
MOH and workplan produced 

Workplan, including 
timelines 

1 day 0% 

Custom Infographics and Visual Aids Design of visual elements to 
simplify complex content, 
including: Conceptual 
frameworks, Strategic 
pathways and implementation 
models, Data illustrations and 
charts, Icons representing key 

3 days 0% 



 

thematic areas (e.g., WASH, 
education, stigma reduction, 
access to products) 

Culturally Appropriate Illustrations and 
Imagery Development or selection of 

imagery reflecting diverse 
Basotho communities. Ensuring 
the visuals support inclusive 
representation of women, girls, 
and marginalized groups. Use 
of high-quality, royalty-free 
images where applicable. 

2 day 0% 

Digital-Friendly Version of the Strategy 
 Optimized PDF version for 

online viewing and distribution. 
Inclusion of interactive features 
such as: 

Clickable table of contents, 
hyperlinks to referenced 
documents or websites, 
embedded navigation tabs, 
reduced file size without 
compromising visual quality. 

3 days 0% 

Design Templates for Communication and 
Dissemination At least three communication 

templates aligned with the 
strategy’s look and feel, such 
as: Social media cards,  

Presentation template 
(PowerPoint) for Launch of the 
strategy,  

One-page summary or 
factsheet layout  

All templates delivered in 
editable formats 

3 days  0% 

Fully Designed MHH Strategy Document 
(Print-Ready Version) Complete layout and design of 

the full strategy (estimated 
page count: 106 pages). 

Application of approved 
branding guidelines 
(Government of Lesotho, 
UNICEF, UNFPA, and EU). 

Use of appropriate typography, 
color palettes, headers, footers, 
and section dividers. 

High‑resolution PDF suitable for 
professional printing (300 dpi 
or higher). 

3 days 100% 



 

 

 
 

 

xBachelors PhD ☐ Masters ☐ 
 

Secondary   Other ☐ 

 

 
 

 
 

 
 

 
1. At least five (5) years’ operating as 
professional graphic designer. 
2. Experience working in the fields of graphic design, brochure 
design, logo design, web design and development, designing for 
print. 
3. Ability to produce high quality design in InDesign. 
4. Working experience with academic, research and/or technical 
publications reports. 
5. Experience working with UNICEF and UN agencies is an asset 
6. Capacity to undertake layout in English and to deliver the final 
product in both .pdf and .indd formats. 

 
  

  

 
 
 
 
 

1. Administrative issues: 
The selection and conditions of service of consultant will be governed by and subject to UNICEF’s Policies and 
General Terms and Conditions for individual consultants/contractors. 
No contract may commence unless the contract is signed by both UNICEF and the consultant/contractor. 
Consultant/Contractor will be required to complete mandatory online courses (e.g. Ethics, Prevention of 
Sexual Exploitation and Abuse and Security) upon receipt of offer and before the signature of contract. 
Consultant/Contractor will be required to sign the Health Statement for consultants/contractors and to share an 
applicable proof of health insurance covering medical evacuation (if travel is involved) prior to taking up the 
assignment. 

2. How to Apply: 
Interested candidates should submit an online application through the Talent Management System (TMS) that 
consists as a minimum of the following: 
-TMS Profile/ Curriculum Vitae 

-Financial proposal must be ‘all inclusive’ of all expenses related to the assignment 
- Copies/Portfolio of previous work done 

Incomplete applications will not be considered. 
If you have not been contacted within 2 months of the closing date, please accept that your application was 
unsuccessful. Regret emails will be sent only to shortlisted/contacted candidates. 
Individuals engaged under a consultancy or individual contract will not be considered “staff members” under the 
Staff Regulations and Rules of the United Nations and UNICEF’s policies and procedures and will not be entitled to 
benefits provided therein (such as and medical insurance coverage). Their conditions of service will be governed by 
their contract and the General Conditions of Contracts for the Services of Consultants and Individual Contractors. 
Consultants and individual contractors are responsible for determining their tax liabilities and for the payment of 
any taxes and/or duties, in accordance with local or other applicable laws. 


