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Chief of Communication, level P5, Ukraine







UNITED NATIONS CHILDREN’S FUND

SPECIFIC JOB PROFILE 


	JOB TITLE:  
Chief Advocacy and Communications
JOB LEVEL:  
P- 5
REPORTS TO: 
Representative
LOCATION:      
Kiev, Ukraine
	JOB PROFLE NO.: 
CCOG CODE :

FUNCTIONAL CODE :
JOB CLASSIFICATION ________ 


	Job organizational context:

The war in Ukraine, now in its fifth year, continues to have devastating and far-reaching consequences for children and their families. Characterized by intensified attacks, widespread destruction of critical infrastructure, and ongoing insecurity, the conflict continues to threaten children’s lives, disrupt essential services, and severely impact their wellbeing and future prospects. In 2025, the United Nations verified 14,656 civilian casualties, including 2,514 deaths and 12,142 injuries, a 31 per cent increase compared to 2024. Among these casualties were 744 children, including 92 killed and 652 injured, representing an 11 per cent increase in child casualties compared to the previous year.

The humanitarian and development impacts of the war remain profound. As of 31 December 2025, total war-related damage was estimated at US$195.1 billion according to the fifth Rapid Damage and Needs Assessment, including approximately US$14 billion in damage to the education sector, US$1.8 billion to health systems, and US$7.8 billion to water and sanitation infrastructure. Poverty has increased significantly since 2021, with an estimated four in ten children now living in poverty.

Child protection concerns remain critical. Children face heightened risks of violence, family separation, exploitation, and psychological distress. An estimated half of all children are at risk of mental health challenges, with displaced children and those living in frontline communities disproportionately affected. Children with disabilities, children returning from abroad, and those in alternative care arrangements remain among the most vulnerable groups. Gender-based violence has also increased significantly since the onset of the war, with adolescent girls facing heightened risks of sexual violence and exploitation.

While humanitarian needs remain acute, Ukraine is simultaneously advancing recovery and reconstruction efforts. The Government is prioritizing resilience-building, systems strengthening, and reforms aligned with European Union accession aspirations. UNICEF’s 2025–2029 Country Programme of Cooperation supports both life-saving humanitarian action and long-term, child-centred recovery and development. The programme focuses on early childhood development, education and skills, child protection and care reform, mental health and psychosocial support, gender-based violence prevention and response, local governance, and social sector reforms. UNICEF continues to operate at scale, working closely with government counterparts, development partners, civil society, communities, and donors to deliver results for children across the humanitarian-development nexus.

Within this complex and highly visible operating environment, strategic communications and advocacy are critical to advancing children’s rights and sustaining support for UNICEF’s mandate. The Chief of Communications and Advocacy leads the development and implementation of an integrated communications, media, digital engagement, public advocacy, and brand positioning strategy that strengthens UNICEF’s voice and influence both nationally and globally. The role is responsible for ensuring coherent and impactful messaging across humanitarian response, recovery, and development programming; elevating evidence-based advocacy on key issues affecting children; demonstrating the results and impact of UNICEF’s interventions; supporting resource mobilization efforts; and positioning UNICEF as a trusted partner and leading advocate for children in Ukraine.

Purpose for the job

Under the guidance of the Representative, this position is responsible for developing, managing, implementing, and monitoring an advocacy and communications strategy and associated products, activities on a regular and ongoing basis with public audiences, and as integrated within the overall office programmatic work, risk management, expanded scope, and results. The position works in support of the strategic objective of promoting awareness, understanding, support and respect for children's and women's rights, the equity focus and support for UNICEF's mission, priorities, and programmes in the country office, at a global level, and those of the UN Country Team.

	KEY END-RESULTS 

1. Scaled up Communication and Advocacy strategy including engagement with digital and social media
2. Alignment of Communication with advocacy and fundraising to achieve results.
3. Monitoring and evaluation, best practice in communication and opportunities for scaling up.
4. Networking and strategic partnerships and key stakeholders 
5. Excellent People Management.


	KEY ACCOUNTABILITIES and DUTIES & TASKS  

· 1. Scaled up Communication and Advocacy Strategy including engagement with digital and social media

· Develop, maintain, and continuously review the country advocacy and communication strategy and associated workplan, materials and digital reach and engagement in support of the key priorities of the country programme and critical issues for children in Ukraine

· Lead every element of the advocacy strategy process, in consultation with relevant stakeholders, from defining advocacy outcomes, power analysis, and developing a clear theory of change to win the support of decision makers and mobilize key constituencies. 

· Drive the implementation of advocacy strategies and plans, working across teams to ensure all strands of the strategy are progressed and mutually reinforcing, for example: data, policy, media, public mobilization, events, and partnerships. Supervise the development of cogent and compelling advocacy and campaign narratives, and the delivery of creative campaign tactics.

· Ensure optimum leverage and impact of communication activities on programme, policy, and advocacy activities

· Manage a country communication team that effectively executes a proactive and comprehensive media relations work plan.

· Promote a better understanding of respect and support for children's and women's rights and issues by carrying out media activities in support of UNICEF-assisted development programmes or humanitarian efforts in the country.

· Oversee ongoing assessment of trends, social and political change and public interest and factor these into regular updating of the communication strategy and refining its execution.

· Maintain close coordination with Regional Communication Advisor, RO management and HQ to ensure adequate positioning, effective risk management, as well as alignment with the communication strategy across the overall Ukraine response.

2. Alignment of Communication with advocacy and fundraising to achieve results.
· Develop, deploy, and mobilize country office communication team capacity to support and gather/facilitate the gathering of content and coverage of relevant country efforts that support national and global resource mobilization, advocacy, and fundraising efforts.

· Ensure sound risk management and risk communication best practice noting the highly complex in Ukraine

3. Networking and strategic partnerships and key stakeholders
· Ensure that new ways are identified to increase positive exposure and leverage new opportunities for UNICEF among a range of organizations, media, key institutions, as well as high-profile individuals whose recognition level/influence extends beyond national borders. 

· Ensure that a partner contact database is developed, maintained, and kept updated. Develop, maintain, and grow partnerships with organizations for local and global use. 

· Monitor and evaluate results and effectiveness of working with partners and share results and findings with regional and HQ communication colleagues.

· Oversee development and implementation of the country office's Private Sector Engagement Strategy.

4. Monitoring and evaluation, Communications and Advocacy, and opportunities for scaling up.


· Establish communication baselines against which the objectives of the communication strategy are regularly evaluated and adjust the strategy as necessary, including the emergency preparedness and response components. Conduct timely and accurate monitoring and evaluation activities and analysis to continuously improve the effectiveness of the communication and Advoke strategies, approaches, and activities. Prepare and share results and reports with the Regional Communication office on a timely basis.

· Identify need for and conduct major research; collect and analyse data and prepare reports on key communication issues and activities in the country for strategic communication and advocacy, as well as reporting purposes. Share key findings with Regional Office and others in a timely manner.

· Identify and develop new approaches and methodologies for monitoring and evaluating communication and advocacy activities.
5.  Excellent People Management

· Ensure that the human resources (the communication team) and financial resources (budget planning, management, and monitoring) for the county’s communication are both effectively managed and optimally used.

· Develop a work plan for communication activities, monitor compliance and provide support and guidance to ensure objectives are met. Approve and monitor the overall allocation and disbursement of funds, make sure that funds are properly coordinated, monitored, and liquidated. Take appropriate actions to optimize use of funds. 

· Identify, recruit, and supervise communication staff, technical resources, and consultants as necessary. Undertake performance planning, monitoring and appraisal, and role model an inclusive and empowering supervisory approach to individual and team performance.

· Participate in the Regional Office’s broader planning and budgeting exercises. 



	QUALIFICATION and COMPETENCIES ([] indicates the level of proficiency required for the job.)
1. Education 
Advanced university degree in Communication, Journalism, Public Relations, or other related fields of disciplines.
2. Work Experience
Ten years of progressively responsible and relevant professional work experience. 

International and national work experience in both developed and developing countries.

Professional experience in developing and implementing communication strategies, especially social media engagement.
Background/familiarity with Emergency situations.
3. Language Proficiency [ III]
Fluency in English is required. Knowledge of Russian is a strong asset and is preferred. 

UNICEF values and competency Required (based on the updated Framework)
i) Core Values 

· Care 

· Respect

· Integrity

· Trust

· Accountability

ii) Core Competencies (For Staff with Supervisory Responsibilities) *
· Nurtures, Leads and Manages People (2)

· Demonstrates Self Awareness and Ethical Awareness (2)

· Works Collaboratively with others (2)

· Builds and Maintains Partnerships (2)

· Innovates and Embraces Change (2)

· Thinks and Acts Strategically (2)

· Drive to achieve impactful results (2)

· Manages ambiguity and complexity (2)
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