UNITED NATIONS CHILDREN’S FUND
SPECIFIC JOB PROFILE

"'?f"
unicef

l. Post Information

Job Title: Partnership & Communication Officer | Job Level: NOB

Supervisor Title/ Level: Area Representative, P5 Job Profile No.:

Organizational Unit: Office of the Representative | CCOG Code:

Post Location: Libreville, Gabon Functional Code:

Job Classification Level: Level 2

Il. Organizational Context and Purpose for the job

The fundamental mission of UNICEF is to promote the rights of every child, everywhere,
in everything the organization does — in programs, advocacy and operations. The
equity strategy, emphasizing the most disadvantaged and excluded children and
families, translates this commitment to children’s rights into action. For UNICEF, equity
means that all children have an opportunity to survive, develop and reach their full
potential, without discrimination, bias or favoritism. To the degree that any child has an
unequal chance in life — in its social, political, economic, civic and cultural dimensions
— her or his rights are violated. There is growing evidence that investing in the health,
education and protection of a society’s most disadvantaged citizens — addressing
inequity — not only will give all children the opportunity to fulfill their potential but also
will lead to sustained growth and stability of countries. This is why the focus on equity is
so vital. It accelerates progress towards realizing the human rights of all children, which
is the universal mandate of UNICEF, as outlined by the Convention on the Rights of the
Child, while also supporting the equitable development of nations.

Job organizational context:
The Partnership & Communication officer will be based at the UNICEF Gabon Country
Office (CO), under the supervision of the Area Representative.

The position contributes to strengthening UNICEF’s partnerships, visibility and public
engagement by supporting the implementation of communication and partnership
strategies aligned with country program priorities and global UNICEF frameworks.

The incumbent supports the representation in enhancing collaboration with key
stakeholders, contributing to environmental scanning, knowledge exchange, advocacy
efforts and resource mobilization initiatives.

The Partnership & Communication officer also assists in planning, implementing,
monitoring and evaluating the communication strategy to bring children’s issues into the
public domain, strengthen political will in support of UNICEF's mission and objectives,
and enhance the organization’s credibility and brand.

The incumbent acts as a resource for colleagues on specific thematic areas relevant to
partnership development and communication. A key expected contribution of this
position is to increase UNICEF visibility and influence through engagement with media,




public figures and other influential partners.

The establishment of this post reflects UNICEF’s Gabon commitment to strengthening
its  partnership architecture and expanding its network of allies, ensuring dedicated
capacity to advance communication, advocacy and partnership efforts.

Purpose for the job:

The Partnership & Communication officer reports to the Area Representative for overall
guidance and supervision and works under the technical guidance of relevant
specialists.

The post contributes to the achievement of the Country Office’s partnership, visibility and
resource mobilization priorities.

The purpose of the post is to contribute to the effective implementation of the Country
Office’s partnership and communication strategies to:

e support enhanced visibility and public positioning of UNICEF,;
o support the development and strengthening of partnerships;
e contribute to advocacy efforts and resource mobilization initiatives.

The incumbent contributes to (but does not lead) the planning, implementation,
monitoring and evaluation of integrated communication and partnership activities,
ensuring alignment with UNICEF’s strategic priorities at country and global levels.

Key Expected Results

e UNICEF visibility is enhanced through quality communication outputs and
effective media engagement.

e Partnerships are supported and strengthened through timely coordination, quality
information sharing and engagement with stakeholders.

e Communication and partnership activities contribute to advocacy and resource
mobilization efforts, including donor visibility requirements.

e Communication products meet UNICEF standards and are aligned with country
priorities and global communication guidelines.

e Relevant inputs are provided to support monitoring, reporting and learning on
communication and partnership activities.

lll. Key functions, accountabilities and related duties/tasks

Duties & Tasks
1. COMMUNICATION

e Support the implementation of the country’s communication strategy and work
plan.

e Assist in generating content showcasing program results and impact. Develop
complementary, country specific and local community materials and activities.

¢ Contribute to the development of communication materials (e.g. briefing notes,
press release, digital content, human interest stories) that meet the country and
global standards as set out in the Communication Toolkit.

e Support media engagement and maintain relationships with media outlets.




Assist in organizing communication activities, campaigns, and events to increase
UNICEF visibility.

PARTNERSHIP

Support implementation of partnership strategies and work plans.

Assist in maintaining and strengthening relationships with partners (government,
UN, NGOs, private sector).

Support preparation and review of partnership documents (agreements, briefs,
updates).

Help maintain updated partner and donor profiles, as well as information on
partnership trends.

3. Advocacy & Resource Mobilization Support

Contribute to the development of communication and visibility materials
supporting advocacy and resource mobilization efforts, including donor visibility
requirements.

Support preparation of communication inputs for fundraising initiatives and donor
engagement.

Assist in organizing events and initiatives aimed at strengthening partnerships
and supporting resource mobilization.

4. Coordination, Monitoring & Reporting

Support coordination with internal teams and external partners.

Compile data and inputs to support monitoring of communication and partnership
activities.

Contribute to preparation of reports, briefs and updates.

Attend meetings with UN agencies and partners, taking notes and
supporting information sharing to strengthen UNICEF’s positioning.

IV. Impact of Results

The effectiveness and efficiency of the support provided by the Partnership &
Communication officer will directly influence the quality of UNICEF’'s communication,
partnerships, and public engagement.

By contributing to increased visibility, strengthened partnerships, and support to
resource mobilization efforts, the incumbent supports UNICEF’s ability to advocate for
and deliver impactful programs for children.

The incumbent is accountable for delivering high-quality contributions and for projecting
a credible and professional image of UNICEF with partners and stakeholders.




V. Competencies and level of proficiency required

Core Values
= Care
= Respect
= Integrity
=  Trust
= Accountability
= Sustainability

Core Competencies (For Staff without Supervisory Responsibilities)
= Demonstrates Self Awareness and Ethical Awareness (1)

Works Collaboratively with others (1)

Builds and Maintains Partnerships (1)

Innovates and Embraces Change (1)

Thinks and Acts Strategically (1)

Drive to achieve impactful results (1)

Manages ambiguity and complexity (1

VI. Skills

= Diplomatic communication and negotiation skills to establish and maintain trusted
partnerships for achievement of objectives and to develop close and effective
working relationships with diverse stakeholders.

= Current knowledge of development issues, strategies, as well as programming
policies and procedures in international development cooperation.

= |n-depth knowledge of partnership development and resource mobilization.

= Demonstrated ability to formulate new approaches in respect of resources
management and outreach- related activities.

= Skill in the identification of new opportunities or requirements to meet challenges
in the field and propose changes.

= Excellent communications skills, verbal and written.

= In-depth familiarity with political and governmental processes

Ability to conduct sound policy analysis.

VII. Recruitment Qualifications

Advanced university degree in  Communication,

Education: Journalism, Public  Relations, political  science,
international development or related technical field.
Experience: A minimum of three years of progressively responsible

and relevant professional work experience in
communication, external relations, public affairs,
programme management

In-depth knowledge of partnership development and
resource mobilization

Experience working in a UN system agency or
organization is considered as an asset.

Language Requirements: Fluency in French is required with English knowledge.
Knowledge of the local language of the duty station is
considered as an asset.




