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The UNITED NATIONS CHILDREN'S FUND (UNICEF)
TERMS OF REFERENCE FOR TEMPORARY APPOINTMENT
Title: Market Development Specialist (Data and Analytics) LEVEL: P3

BACKGROUND

In the past decade, UNICEF has built and continues to grow its private sector fundraising (PSFR) capacity in around 20
middle income - and emerging high income — countries where it maintains programmes (programme countries). These
countries are where a fast-growing private sector (especially a booming middle class) provides an opportunity for
generating new funding streams to support UNICEF’s work with children. As a result, several UNICEF country offices are
now substantially or wholly funded by revenue generated from businesses, trusts/foundations, and individual donors
within their own countries. This approach reduces dependency on UNICEF’s global resources, and it enables the
organization to apply flexible resources where the needs of children are the greatest.

Within the context of UNICEF’'s broader engagement with the private sector to leverage re- sources and support for
children, the opportunity exists to explore private sector fundraising in over 100 programme countries globally and expand
operations in the existing UNICEF PSFR countries. As part of this evolution, UNICEF is advancing more scalable and efficient
approaches.

Within the Division of Private Sector Fundraising and Partnerships (PSFP), the Country Office Development and Support
(CODAS) function plays a critical role in supporting the design, rollout, and continuous refinement of fundraising
approaches and operational practices. This requires enhanced use of data, market intelligence, knowledge management,
and cross-functional collaboration to ensure consistency, effectiveness, and scalability across diverse markets.

PURPOSE OF THE JOB

Under the guidance of the Market Development Manager, the incumbent will contribute as a specialist to the design,
implementation, and continuous improvement of data-driven market development and fundraising approaches that
support the sustainability and growth of UNICEF’s private sector fundraising operations across multiple regions.

The role will focus on generating high-quality analytical insights, structuring business and operational solutions, and
enabling effective implementation and knowledge sharing across country offices and regional stakeholders. Through the
application of data analysis, market intelligence, and business modelling, the incumbent will support informed decision-
making, enhance the quality and consistency of planning processes, and contribute to the successful execution of new
business models.

In addition, the role will support the coordination of stakeholders, the management of knowledge platforms, and the
delivery of structured engagement and service mechanisms, ensuring that tools, systems, and insights are accessible,
relevant, and effectively applied across the organization. By strengthening the link between analysis, implementation, and
continuous improvement, the incumbent will play a key role in enabling scalable and sustainable fundraising growth in
alignment with UNICEF’s broader strategic priorities.

MAIN TASKS

Market analysis and insights

e (Collate, assess, and document business needs, translating them into structured requirements and scalable
solutions across markets.

e  Generate actionable insights through advanced data analysis, market intelligence, and evidence-based modelling,
to inform and support strategic recommendations.

o Design and oversee data collection methodologies, including surveys and feedback mechanisms, ensuring data
quality, relevance, and alignment with analytical objectives.

e Support the development of business cases, financial models, budgets, scenario analyses, and market
assessments, and lead selected analytical components to inform decision-making and market development
initiatives.
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Project planning and implementation
e Support the development and structuring of project implementation plans, ensuring alignment with business
objectives and follow-up on key actions, and lead selected components or initiatives as required.
e Act as a senior business analyst, translating complex business needs into scalable systems, tools, and digital
solutions in collaboration with technical teams.
e Lead the development and documentation of case studies, translating key learnings into practical tools and
guidance for country office users to support the adoption of new business systems and processes.

Stakeholder engagement and support
e Lead technical presentations and facilitate analytical discussions, translating complex data into clear, actionable
insights for regional and country office stakeholders.
e Lead the coordination of webinars and information sessions, ensuring that engagement spaces are effectively
planned and delivered in collaboration with key stakeholders, to provide consistent and responsive support for
various internal audiences.

e Manage and continuously enhance the CODAS SharePoint knowledge platform, ensuring it serves as an effective
tool for internal organization and control, as well as a user-friendly interface for external stakeholders, enabling

access to relevant tools, insights, and best practices.

e Provide customer service support to internal clients on questions, information and data or evidence, while
analyzing trends and recurring needs to generate insights, inform improvements to tools and processes, and
enhance service delivery across Country Offices, Clusters, and Regional Support Centers or other internal
audiences.

Given the dynamic nature of implementing the key strategic shift and delivering a new business model, the incumbent will
work closely with the supervisor to shape, refine, and align expected outcomes, ensuring they are informed by data,
market insights, and evolving business needs. Internal and external factors will influence implementation, requiring
adaptability and proactive problem-solving beyond the direct control of the role or CODAS.

This evolving context requires strong analytical thinking, business acumen, and the ability to generate innovative, solutions
to complex business challenges. The incumbent is expected to demonstrate curiosity and initiative in exploring new ideas
and approaches, translating concepts into practical applications, and confidently navigating ambiguity with agility while
contributing to continuous improvement and effective delivery.

DELIVERABLES

The role will support country offices and regions by delivering structured, data-driven outputs and operational support.
The successful candidate will contribute to the effective, consistent, and scalable implementation of regional clusters
across LACR, WCAR, ECA-MENA, ESAR, and AP.

QUALIFICATIONS AND SPECIALIZED KNOWLEDGE/EXPERIENCE REQUIRED

Education:
- An advanced university degree in one of the following fields is required: Business Administration, Marketing,
Communications, Fundraising, Management, Humanities, or another relevant technicalfield.
- Alternatively, a first level university degree in a relevant field combined with (2) additional years of qualifying
professional experience may be accepted in lieu of the advanced university degree.

Experience:

- A minimum of five (5) years of progressively responsible professional experience in market
development, strategy, data analytics, business analysis, or business model innovation, including
experience in fundraising, subscription-based industries, or related sectors is required.

- Experience working in or with developing and emerging markets, with a strong understanding of
market dynamics and growth opportunities, is required.
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- Demonstrated experience in understanding and translating abstract ideas or concepts into actionable
steps is required.

- Demonstrated experience in analyzing complex data and translating insights into actionable
recommendations and structured solutions, is required.

- Proven ability to lead or contribute to analytical workstreams, including business cases, financial
modelling, market assessments, or performance tracking.

- Experience working in a multi-cultural environment and across cross-functional teams, supporting
coordination and delivery of shared objectives.

- Experience supporting or contributing to the design and implementation of business processes, tools,
or operational frameworks is required.

- Experience in knowledge management, stakeholder coordination, or service delivery mechanisms (e.g.,
platforms, training, or engagement processes) is an asset.

- Astrong understanding of UNICEF systems, processes, and operations of regional and country offices is
an asset.

- Experience within UNICEF and/or the UN system is considered an asset.

Language:

Fluency in English is required. Knowledge of another UN official languages (Spanish, French, Russian, Chinese,
Arab) is an asset.

COMPETENCIES
UNICEF's core values of Care, Respect, Integrity, Trust, Accountability and Sustainability (CRITAS).

e Demonstrates Self Awareness and Ethical Awareness (1)
e  Works Collaboratively with others (1)

e  Builds and Maintains Partnerships (1)

e Innovates and Embraces Change (1)

e Thinks and Acts Strategically (1)

e Drives to achieve impactful results (1)

e Manages ambiguity and complexity (1)

ESTIMATED DURATION OF THE CONTRACT AND PROPOSAL

364 days from 17 August 2026 to 16 August 2027

REPORTING TO

The role will report directly to Karla Cordero, Market Development Manager, the Country Office Development and Support
unit (CODAS) within PFP Rome.

WORKPLACE

Rome, ltaly with an option to telework outside the duty station subject to applicable official UNICEF guidelines and
policies.



