UNITED NATIONS CHILDREN’S FUND
JOB PROFILE
(Temporary Appointment)

l. Post Information

Job Title: Programme Specialist: Job Level: Level 4 TA
Children’s Food Practices and Youth Engagement Job Profile No.:

Position Number: CCOG Code:

Supervisor Title/ Level: Functional Code:

Senior Adviser, Food Systems for Children Job Classification Level: Level 4

Organizational Unit:
Child Nutrition and Development, Programme Group
Post Location: CoE (Nairobi) working remotely

Il. Organizational Context and Purpose for the job

The fundamental mission of UNICEF is to promote the rights of every child, everywhere, in everything
the organization does — in programs, in advocacy and in operations. The equity strategy, emphasizing
the most disadvantaged and excluded children and families, translates this commitment to children’s
rights into action. For UNICEF, equity means that all children have an opportunity to survive, develop
and reach their full potential, without discrimination, bias or favoritism. To the degree that any child has
an unequal chance in life — in its social, political, economic, civic and cultural dimensions — her or his
rights are violated. There is growing evidence that investing in the health, education and protection of a
society’s most disadvantaged citizens — addressing inequity — not only will give all children the
opportunity to fulfill their potential but also will lead to sustained growth and stability of countries. This is
why the focus on equity is so vital. It accelerates progress towards realizing the human rights of all
children, which is the universal mandate of UNICEF, as outlined by the Convention on the Rights of the
Child, while also supporting the equitable development of nations.

The Global Programme Division (GPD) drives programme excellence organization-wide through the
following key strategies:

(i) Strategic Leadership and Policy Direction: PG leads the global policy direction, including the
development of sector frameworks and strategies that guide UNICEF, the Executive Board,
Regional and Country Offices, and donors. PG sets and monitors policy and programme
standards in accordance with UNICEF's mandate. This ensures consistency and alignment
across all levels of the organization.

(i) High-Impact Solutions and Specialized Expertise: PG guides UNICEF and the global community
on proven solutions to deliver high impact for children, leveraging evidence-based practices and
innovative approaches. PG acts as a hub of high-level specialized expertise, providing policy and
legal reform advice and supporting at-scale programming to governments, intergovernmental
bodies, and international financial institutions.

(iii) Catalytic Program Initiatives and Fundraising: PG spearheads catalytic program initiatives and
corporate fundraising efforts. Through these initiatives, PG mobilizes resources and partnerships
to enhance UNICEF's capacity to address critical issues affecting children globally.




(iv) Global Negotiations and Partnerships: PG engages in global negotiations with partners on
UNICEF's assets and contributions to global development goals, ensuring that UNICEF's
strategic priorities are represented and supported. By fostering partnerships with key
stakeholders, PG enhances UNICEF's influence and ability to drive global development agendas.

(V) Integrated Organizational Support: PG ensures a coherent, impactful, and scalable approach by
bridging high-level policy work with country-level implementation. This results in sustainable
outcomes for children worldwide. PG strengthens country and regional offices by offering
specialized support, fostering innovation, and promoting best practices across sectors.

Strategic office context :

The Centres of Excellence (CoEs) represent UNICEF’s commitment to delivering high-quality, demand-
driven technical assistance to Country Offices, Regional Offices, and partners. Strategically located in
Nairobi, Panama, Amman, Bangkok, and Istanbul, these CoEs consolidate technical expertise from
Headquarters and Regional Offices into unified teams across four time zones, ensuring equitable and
timely support. Each CoE serves as a single entry point for tailored assistance, offering specialized skills
in thematic areas, financing for scale, and institutional strengthening, while also supporting global policy
leadership, standards setting, and cross-sectoral coordination. By leveraging digital platforms, agile
expertise-matching systems, and external rosters, the CoEs enhance efficiency and responsiveness,
driving sustainable, at-scale impacts for children in diverse contexts, including humanitarian settings.
Embedded within the Global Programme Division, the CoEs align with UNICEF’s Strategic Plan, fostering
innovation, accountability, and resilient systems to advance child rights and equitable access to basic
services worldwide.

Job organizational context

UNICEF’s work to transform food systems for children is articulated across three Action Areas:

1. Improving children’s foods through actions in public policy, guidelines and standards, and
food supply chains, including complementary foods, fortified foods, food supplements and
therapeutic foods.

2. Improving children’s food environments, where children live, learn, eat and meet, through
actions in public sector policies and programmes and in private sector practices and
products.

3. Improving children’s food practices through policies, strategies and programmes that
promote positive individual behaviours, caregiver practices and social norms.

Despite progress in reducing child malnutrition globally, millions of children continue to experience
food poverty, micronutrient deficiencies, overweight and obesity. Children’s diets and food choices
are shaped not only by food availability and affordability, but also by behavioural, social, cultural,
commercial and environmental influences. Addressing these challenges requires integrated
approaches that strengthen both food systems and the behaviours, practices and norms that
influence food consumption.

UNICEF’s work on food systems increasingly recognizes the important role of young people as
agents of change. Through youth engagement and advocacy initiatives, UNICEF supports
adolescents and young people to contribute to shaping healthier, more equitable and sustainable
food systems. This includes supporting youth-led action to improve food environments and
strengthen accountability for children’s right to nutritious diets.

Social and Behaviour Change (SBC) is a key approach for food systems transformation. SBC uses
innovations in social and behavioural sciences to understand people, their beliefs, values,
motivations, social norms and the broader systems that shape their lives. UNICEF applies SBC,




behavioural science, systems thinking, human-centred design and social marketing approaches to
support sustainable improvements in food-related practices, strengthen demand for nutritious foods,
and promote enabling food environments for children and adolescents.

UNICEF’s Food Systems for Children agenda includes major initiatives such as First Foods Africa,
which aims to improve access to and consumption of nutritious foods for young children through
coordinated action across food systems, and Fix My Food, which supports young people to advocate
for healthier food environments and food systems that better meet the needs and rights of children
and adolescents.

Purpose for the job

Under the supervision of the Senior Adviser Nutrition, Food Systems for Children, the Programme
Specialist, Food Systems Practices and Youth Engagement, provides strategic leadership and
technical direction for UNICEF’s Food Systems for Children agenda, with a particular focus on First
Foods Africa Pillar 3 (Practices), social and behaviour change, social marketing, youth engagement
and advocacy.

He/she is responsible for leading UNICEF’s global efforts to strengthen food-related practices,
behaviours and social norms that influence child and adolescent nutrition outcomes, while supporting
actions to transform food environments through policy advocacy, youth mobilisation and systems
approaches. The position serves as UNICEF’s focal point for key areas of work related to food
practices, youth engagement and social and behaviour change within the Food Systems for Children
agenda.

The position provides strategic leadership and stewardship for major global initiatives, including First
Foods Africa and Fix My Food, ensuring technical quality, consistency of approach, cross-regional
coordination, knowledge generation and organizational learning. He/she will support country offices in
generating evidence, strengthening capacity, implementing social marketing and behaviour change
approaches, and engaging young people as agents of change in food systems transformation.

He/she will also provide leadership and technical expertise in social and behaviour change for
nutrition programmes, responding to technical assistance requests from country offices.

lll. Key functions, accountabilities and related duties/tasks (Please outline the key
accountabilities for this position and underneath each accountability, the duties that describe how
they are delivered. Please limit to four to seven accountabilities)

In support to UNICEF Senior Nutrition Adviser, Food Systems for Children, the key functions of the
UNICEF Programme Specialist, Children’s Food Practices and Youth Engagement, are the following:

Strategic Leadership and Technical Oversight

¢ Lead UNICEF’s global efforts to strengthen the Food Systems for Children Pillar 3 agenda
(Improving Children’s Food Practices) through the application of social and behavioural
science, social marketing and regional campaign approaches to improve diets and nutrition
outcomes for children and adolescents.




Provide technical assistance and strategic guidance to country offices on the use of social and
behaviour change, behavioural insights, human-centred design and systems approaches to
improve child feeding practices and strengthen food systems for children.

Develop guidance, tools, methodologies and training materials to support country offices in
implementing effective programmes to improve food practices, strengthen demand for
nutritious foods and engage young people in food systems transformation.

Provide strategic oversight and technical guidance for donor-funded initiatives, including those
supported by Novo Nordisk, Eli Lilly and other partners, ensuring alignment with UNICEF
priorities and delivery of organizational commitments.

High-Impact Solutions and Catalytic Program Initiatives

Lead Pillar 3 of First Foods Africa, and the design, coordination and implementation of
demand-generation initiatives, including the One More Spoon campaign, to strengthen
caregiver demand for nutritious foods and improve child feeding practices.

Support the development and implementation of strategies, policies and programmes that
improve food environments and contribute to the prevention of childhood overweight and
obesity, including actions that address unhealthy food marketing and other commercial
determinants of health.

Lead and coordinate UNICEF’s global Fix My Food initiative and related youth engagement
platforms, including strategic planning, governance, quality assurance, cross-regional
coordination and organizational learning to strengthen food systems accountability and improve
food environments.

Knowledge generation and capacity building

Serve as UNICEF’s focal point for knowledge generation, evidence synthesis and learning
related to Food Systems Pillar 3 (Practices).

Lead the development, quality assurance and dissemination of global toolkits, training
packages and implementation guidance to support Train the Trainer programmes and country-
level implementation of Fix My Food and other youth-led food systems initiatives.

Coordinate the development, quality assurance and dissemination of global resources and
implementation guidance for initiatives including First Foods Africa, One More Spoon and Fix
My Food.

Promote cross-country learning and exchange of experiences, lessons learned and promising
practices related to food systems transformation, youth engagement and social and behaviour
change programming.

Youth engagement and policy advocacy

Support the Senior Adviser, Food Systems for Children, in the development and
implementation of global advocacy strategies to advance UNICEF’s vision for food systems
transformation, healthier food environments and improved nutrition outcomes for children and
adolescents.

Lead and coordinate global youth engagement and advocacy initiatives that elevate the voices
of young people in food systems discussions and policy processes, including through Fix My
Food and related global campaigns and partnerships.

Provide strategic leadership and coordination for the Healthy Starts for Children initiative,
including engagement with private-sector partners to advance healthy food environments and
obesity prevention efforts.




Partnerships and Resource Mobilization

e Serve as the focal point for key donor partnerships supporting the Food Systems Pillar 3
agenda, including engagement with donors such as Novo Nordisk, Eli Lilly and other strategic
partners, ensuring effective relationship management, reporting, resource mobilization and
delivery of partnership commitments.

e Contribute to UNICEF’s engagement with major global and regional initiatives and events,
including Nutrition for Growth, the World Health Assembly, UN processes, major sporting
events and other strategic opportunities to advance UNICEF’s food systems agenda.

¢ Identify and support opportunities for resource mobilisation, including the development of donor
proposals, investment cases and strategic partnerships related to First Foods Africa, Food
Systems Pillar 3, youth engagement, healthy food environments and childhood obesity
prevention.

IV. Impact of Results (Please briefly outline how the efficiency and efficacy of the incumbent impacts
its office/division and how this in turn improves UNICEF’s capacity in achieving its goals)

The efficiency and effectiveness of the incumbent will make a substantial contribution to UNICEF’s
ability to achieve the objectives of the UNICEF Strategic Plan, the UNICEF Nutrition Strategy 2020—
2030 and the Food Systems for Children agenda.

The position provides strategic leadership for UNICEF’s Pillar 3 (Practices) work, strengthening the
organization’s capacity to address food poverty, micronutrient deficiencies, overweight and obesity
through evidence-based social and behaviour change, social marketing, youth engagement and
systems approaches. The work will strengthen UNICEF’s ability to design, implement and scale
innovative food systems programmes, including major global initiatives such as First Foods Africa and
Fix My Food. Through technical leadership, knowledge generation, capacity strengthening and cross-
country learning, the position will contribute to improved programme quality, greater organizational
coherence and stronger results for children and adolescents.

V. Competencies and level of proficiency required (based on UNICEF Competency Profiles per
level and functional area select top 5 functional competencies)

Core Values

= Care
= Respect
* Integrity
=  Trust

= Accountability

Core Competencies

= Nurtures, Leads and Manages People (2)

= Demonstrates Self Awareness and Ethical Awareness (2)
=  Works Collaboratively with others (2)

» Builds and Maintains Partnerships (2)

* Innovates and Embraces Change (2)




= Thinks and Acts Strategically (2)
= Drives to achieve impactful results (2)
= Manages ambiguity and complexity (2)

Functional Competencies:

=  Analyzing (2)
= Deciding and initiating action (2)
= Persuading and influencing (2)

VI. Recruitment Qualifications

Education: An advanced university degree (Master’s or higher) in social and behavioral
sciences, including sociology, anthropology, marketing, psychology and/or
related field is required. A PhD in the same areas is highly desirable.

Experience: e A minimum of eight years of progressively responsible professional

experience at national and international levels in social and behaviour
change, social marketing, nutrition and food systems programming.

o Demonstrated experience in designing and implementing demand-generation
and social marketing initiatives to increase the uptake, consumption and
adoption of nutritious foods, products and practices among priority
populations.

e Proven experience supporting the introduction, positioning, promotion and
scale-up of nutrition-related products, services or innovations through the
application of consumer insights, behavioural science, market research and
social marketing approaches.

o Demonstrated experience working across food systems to strengthen
demand for nutritious foods, including engagement with food producers,
governments, civil society organisations and private-sector partners.

e Proven experience in developing and implementing youth engagement,
advocacy and participation initiatives, including supporting young people as
agents of change in food systems transformation and policy processes.

e Proven experience in developing strategic partnerships and managing
relationships with donors, youth-led organisations, civil society organisations
and private-sector partners.

e Proven ability to apply innovative approaches to social and behaviour change
and food systems transformation, including systems thinking, behavioural
insights, human-centred design, critical social marketing and formative
research.

Additional skills desired:
e Strong knowledge of UNICEF programmes in nutrition and child development,

UNICEF’s Strategic Plan, Nutrition Strategy and Food Systems for Children
agenda.




Experience in resource mobilisation, donor stewardship and management of
large multi-country initiatives is highly desirable.

Language
Requirements:

Excellent writing and communication skills in English are required.

Working knowledge of another UN language (Arabic, Chinese, French, Russian
and Spanish) is considered an asset.




